
KEY BENEFITS  
FOR EXHIBITORS:
 �ATTRACT TRADE 
VISITORS

 �MAXIMISE BUSINESS  
AT IFA

 �GIVE BUYERS 
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INFORMATION  
THEY NEED

AN INTEGRAL PART OF 
YOUR SHOW COMMUNICATION! 

2025 MEDIA KIT

NEWS LIVE  
FROM THE SHOW

SPECIAL  
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REGIONAL 
SPOTLIGHTS
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The Official Show Daily
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TESTIMONIALS*

Karl Trautmann  
Member of the management  
board electronic partner –  
Electronic partner

“A new day, a new IFA International magazine – for me, 
this medium is simply an integral part of the exhibition 
days at the trade show!”

Hans Carpels  
Euronics International - President

“We are big fans of IFA, and it isn’t IFA without IFA 
International – it is how we start each day at the 
fair, orienting ourselves and catching up on what is 
going on around us.”

Jochen Pohle   
Chief Retail Officer, 
ekServiceGroup 

“The flood of information at international trade fairs 
like IFA is difficult to channel, even for industry 
experts. That’s why we look forward to structured 
and well-prepared news. IFA’s media offerings 
convincingly round off the overall IFA concept.”

FIGURES & READER PROFILE

PRINT

IFA INTERNATIONAL IS THE OFFICIAL  
DAILY MAGAZINE OF IFA

About IFA Berlin

85%
of trade visitors

said attending IFA
is important to their

business

60%
of trade visitors

said have influence
on buying 
decisions

It enables exhibitors to communicate all 
relevant information, intelligently, directly 
to their customers (buyers and decision-
makers). 

It is THE source of information for all trade 
professionals and international press, and 
covers the event live from the fair.

Multi - channel communication to ensure 
maximum visibility and reach your target 
anytime, everywhere! 

DIGITAL

e-MAGAZINE e-MAILING

Source : IFA Management GmbH; IFA 2023 figures * Leading actors of the consumer eletronics industry - 
Readers of IFA International

36%Retail

Technology

Manufacturing

Information
Technology
Media and

Entertainment
Professional

Services

Energy

Multiple
industries

16%

13%
7%

6%
2%
2%

18%

PRIMARY INDUSTRY OPERATED IN

Neil Tunstall 
Haier Europe CEO 

“A tool helping people who are interested to know 
where to go is massively valuable. Having a guide, 
having something which is pointing in the right 
direction about what the major players are doing, I 
see a huge value in that.”

Dr Karsten Wildberger 
CEO MediaMarktSaturn  
Retail Group

“For me, IFA International gets to the heart of the 
show, showcasing the innovation that drives our 
industry. It’s a great read that keeps us all in the 
loop with the latest trends in tech.”
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STRATEGIC DISTRIBUTION POINTS*

• Main entrances
• All IFA information counters
• Trade visitors’ reception & lounge
• Press centre
• Conference stages
• International trade press stand
• Top 50 partners’ & participants’ stands
• IFA Global Markets
• Over 100 leading Berlin hotels

* �May be subject to change according to up-to-date  
Health & Safety regulations

DAY 1
9,000  
copies

DAY 5
7,000  
copies

WEEKEND
8,000  
copies

DAY 4
8,000  
copies

IFA International contents are promoted through  
the IFA social media channels

SOCIAL MEDIA

8,800 
FOLLOWERS

12,500 
MEMBERS

13,900 
FOLLOWERS

11,300 
FOLLOWERS

CIRCULATION / ONLINE

Newsletter promotions the edition of the day sent out every 
morning to trade visitors,  exhibitors and press before, during 
and after the fair for a full media coverage. 

•  �6 e-mailings  
(PREVIEW - DAY 1, WEEKEND, DAY 4, DAY 5 - REVIEW)

�Daily e-Mailing to  
> 15,000+ contacts

Full integration of contents  
into digital event tools

Full contents  
& e-Magazines online 

Find all IFA International daily 
news as well as exclusive online 
contents online!

RESPONSIVE & POWERFUL

WEB STATISTICS* 

2025 FORECAST
Unique views: 75K
Users: 50,000
Average spent time: >1min

Desktop
60%

5%

35%

Tablet

Mobile

Device Access:

* Source: Google Analytics

CIRCULATION / PRINT

CIRCULATION / ONLINE

WEBSITE / STATISTICS
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EDITORIAL CONTENT

IFA - INNOVATION FOR ALL
• IFA 2025 SNEAK PEEK

PREVIEW 
EDITION
[ 1 September 2025 ]

TAIWAN

SPECIAL FEATURESEDITIONS REGIONAL  
SPOTLIGHT

Content is designed to be highly relevant and 
useful for trade visitors & press, helping them 
to set their show agenda and define their 
priorities, as well as giving them the “big picture” 
with market data and leaders’ strategies. 

Benefit from this unique communication 
platform to get YOUR message across. Contact 
our editorial team for themes and interview.

IFA International • Friday 6th September 2024    11  

News    

Morning 
Briefing
by Leif Lindner,  
CEO, IFA Management

Cheers to 100 Years!  
Dive into IFA 2024’s epic lineup

A long history ripe 
with significant 
moments
As we celebrate IFA’s 100th anniversary, we 
look back at some of the ground-breaking 
technological advances and key moments 
that have marked the long history of the 
world’s most prominant platform for the 
international consumer electronics and 
home appliances industry.

1950   After a gap of almost ten years due to 
World War II, the show still known as 
Funkausstellung was back at last. During 
this new era, between 1950 and 1970, 
home video recorders, quadraphony, 
camera recorders, traffic broadcasting, 
teletext, television enriched with two-
tone and stereo broadcasts, compact 
discs, DAT, and the first TVs with digital 
technology were all introduced.

1967   The German Vice - Chancellor and 
Secretary of State Willy Brandt gave 
the starting signal and for the first time 
German TV became colourful thanks to 
PAL.

1971   The trade show returned to Berlin after 
taking place in Düsseldorf, Frankfurt/
Main, and Stuttgart, and was renamed as 
the Internationale Funkausstellung, or the 
International Consumer Electronics Fair 
in English (IFA). The first video recorders 
were presented this year.

1985   Having established itself as one of the 
world’s leading industry events, IFA saw 
high-definition television HDTV for the 
first time, along with the first satellite 
receivers for television. D2MAC trans-
mission technology, RDS, and TVs with 
84 and 95 cm pictures followed.

Good morning, and welcome to the opening 
day of IFA 2024! As we sit down with our 
first cup of coffee of the day, there’s an 
unmistakable buzz in the air. Today marks 
not just the start of another incredible IFA, 
but a significant milestone—100 years of 
innovation, excitement, and progress at the 
world’s oldest tech trade fair.

Reflecting on this centennial moment, it’s 
amazing to see how far we’ve come. IFA 
has always been a stage where the future 
unfolds, and this year is no exception. With 
over 1,800 exhibitors and a fully booked 
exhibition space, the show is packed with 
groundbreaking technologies and visionary 
ideas that promise to shape the next century.

Walking through the halls, you’ll notice that 
IFA has a fresh new look. This year, we’ve 
redesigned the show to better reflect the 
dynamic world of technology and the rapidly 
changing interests of our global audience. 
It’s not just about showcasing the latest 
gadgets, it’s about imagining how technology 
can make our lives better, more connected, 
and more sustainable.

Speaking of which, two major themes 
you’ll see throughout the show are AI and 
sustainability. AI continues to transform every 
aspect of our lives, from the way we work to 
how we interact with the world around us. 
Meanwhile, sustainability is no longer just 
a buzzword; it’s a vital commitment. Here 
at IFA, we’re proud to highlight innovations 
that not only push the boundaries of what’s 
possible but also prioritise our planet’s 
future.

The Opening Gala last night was just 
spectacular. We were honoured to have 
German Chancellor Olaf Scholz with us to 
kick off the festivities, setting the stage 
for what promises to be an unforgettable 
week. The energy, excitement, and sense 
of community were palpable, a perfect 
reflection of IFA’s continued spirit over the 
past century.

I encourage you all to explore, engage, and 
be inspired by what you see. Here’s to an 
incredible IFA 2024!

IFA International  is a CLEVERDIS Publication   439 Route de la Seds, 13127 Vitrolles, France  
 • Tel: + 33 442 77 46 00  • SAS capitalised at €155,750 • VAT FR 95413604471  
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Savour summer year-round  
at Ganymed Brasserie
The fresh specialties at the Ganymed Brasserie 
in Berlin make guests feel like they are on holiday 
at any time of the year. The terrace with a view of 
the Spree shows just how well Berlin knows how 
to live, while the restaurant gives you a taste of 
Paris. 

The brasserie’s new menu, with its large selection 
of fine fish, oysters and seafood, helps prolong 
summer forever, and guests will be charmed by 

the colourful country cuisine including favourites 
such as choucroute garnie, carré of lamb, fillet 
of beef and, of course, coq au vin. The brasserie 
offers enough space to spend an enjoyable 
evening, even as a large group, in the middle of 
Berlin’s historic centre.

   Ganymed Brasserie 
Schiffbauerdamm 5 - 10117 Berlin 
ganymed-brasserie.de 

A riverside gem in the heart of Berlin’s 
historic theatre district
Brecht’s steakhouse on S chiffbauerdamm 
is located r ight in  the B erl iner  Ensemble 
neighbourhood, where the playwright Bertolt 
Brecht’s used to work. 

It focuses on the best ingredients and genuine 
culinary art, a clear objective that would have 
appealed to the playwright, as would the view 
of the river and the chance to spend a sociable 
evening, even in large groups. 

In autumn, Berlin shows its relaxed side, and here, 
on the banks of the Spree, it shines with seasonal 
highlights and the finest premium meat from 
careful livestock selection and breeding, such 
as the Irish premium beef from Kildare Heritage 
Town. Some popular classics at the steakhouse 
include braised ox cheeks, surf & turf with fillet of 
beef and black tiger prawns, or the ever-famous 
steak frites.

Join streetwear 
brand 6pm for a 
surprise-packed 
festival
6pm is one of the hottest streetwear clothing 
and music labels in Germany, and IFA is giving the 
brand carte blanche to host its very own premiere 
festival as part of the show’s 100th anniversary 
100Moments – the 6pm Festival. 

With a line-up still shrouded in secrecy, the festival 
will feature both national and international artists 
from within the 6pm universe, and lots of other 
surprises for attendees. Don’t miss it!

Don’t miss it!

   IFA Sommergarten 
6 Sept. 2024 - 4:00p.m.

ADVERTORIAL

ADVERTORIAL

  Brechts Steakhouse 
Schiffbauerdamm 7,  
10117 Berlin  
brechts.de 
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Where to Go  
in Berlin

Restaurants / Bars / Culture / Music...
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100Moments  
to Celebrate  
100 Years
Find out about all the 
dynamic activities, 
unique experiences and 
unforgettable moments 
taking place during the 
IFA.
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Special feature: Communication & Connectivity       Special feature: Communication & Connectivity

CANVAS HiFi premium soundbar: 
Unparalleled sound, clarity, and 
depth at IFA 2024

Efficient cable-free charging 
with the Mag Lite 10000 from 
Cellularline

A2C showcases versatile MAG2 
magnetic phone holder at IFA 2024

Military-grade phone 
protection from 3mk

CANVAS HiFi Premium Soundbar 
offers users the experience of 
true HiFi from a TV sound system. 
Combining high-end speaker 
construction, room correction, and 
BACCH 3D, it delivers exceptional 
audio performance. Available in 
four sizes and thirteen custom 
finishes, CANVAS HiFi Premium 
Soundbar seamlessly integrates 
with home decor, and can be paired 
with a TV or used standalone. 
CANVAS HiFi is compatible with 
all TV brands, and when changing 
the size of the TV, users can easily 

change the size of the front cover, 
ensuring it perfectly complements 
both the current choice of TV, and 
any future changes 

Hall 21 / Stand 209

Cellularline’s Mag Lite 10000 is a 
portable charger compatible with 
MagSafe technology that allows 
users to efficiently and safely 
charge an iPhone 12 or higher 
without the need for cables. By 
simply magnetically attaching 
the Power Bank to a MagSafe-
equipped iPhone, the Mag Lite 
1 0 0 0 0  w i t h  i ts  1 0 0 0 0  m A h 
capacity ensures up to 72 hours of 
extra charging. Thanks to its slim 
and compact design, the MAG LITE 

10000 is portable, allowing users 
to charge their iPhone anywhere 

Hall 4.2 / Stand 103

Californian phone car-mount brand 
leader, A2C (Apps2Car) has a range 
of lifestyle products at IFA Berlin 
2024 including this magnetic phone 
holder, ideal for exercise and sporting 
activities. The MAG2 can be affixed 
to anything with tubular bars - bike 
handlebars, treadmills, baby strollers - 
and its 17-piece N54 magnets provide a 
strong base to hold devices securely on 
the move, whether indoors or outside 

Hall 5.2 / Stand 406

Among the new products being showcased at 
IFA this year by leading Polish mobile protection 
solutions provider 3mk is this durable phone 
case. The Satin Armor Case+ “built for extreme 
conditions” is engineered and tested to 
withstand the harshest environments, absorb 
impact, and prevent damage to devices. 
Technological advances ensure access to all 
functions and high button sensitivity, and raised 
edges around the camera lens provide extra 
protection 

Hall 4.2 / Stand 105

Key selling points

•  High-end speaker construction

•  Room correction system via iOS 
and Android apps

•  Crosstalk eliminating BACCH 3D 
technology

Key selling points

•  Magnetic fastening

•  72 hours of extra charging

•  ompact, slim design

Key selling points

•  Ultra strong magnets - 
holding force of 2kg

•  Adjustable between 
1.2cm and 3.8cm

•  Suited to any equipment 
with tubular bars

Key selling points

•  Shock Pocket Protection 
technology

•  Validated by Military 
Grade drop tests

•  EasyClick Buttons 
ensure seamless access 
to all functions

Communication and 
connectivity take 
centre stage at IFA 
2024
Communication and connectivity are some of the 
industry’s hottest themes right now, and a key focus 
for IFA this year.

W ith s everal  h al ls  fu l l  of 
exhibitors in this sector at IFA 
this year, ranging from major 
industry players to smaller niche 
brands, the possibilities are 
almost endless. From AI PCs 
to foldable phones and much 
more, innovations in this field are 
playing a crucial role worldwide 
espe cial ly  with increase d 
globalisation and new ways of 
working and communicating.

In a connected world, innovation 
t h r i ve s  o n  c o l l a b o ra t i ve, 
interconne cte d platform s, 
partners, services, devices and 
geographical locations. 
Each digital element of an 
organisation must be able to 
speak to the others in order to 
create smooth operations and 
experiences, and all of this is 
driving the demand for next-
generation networking.

Flexibility is a major priority for 
consumers today, and brands are 
adapting their offers accordingly. 
Cloud-based solutions and 
hybrid cloud approaches are 
growing in popularity around 
the world as a way to stock 
data, and some private cloud 
offers are providing companies 
with improved latency and 
performance.

With new leaps and bounds being 
made every few months in AI, 
this is an area the entire industry 
is looking to for innovation. 
Visitors to IFA have a front row 
seat to the different ways this 
technology is being adapted 
and harnessed, especially in 
the field of communication 
and connectivity, and five days 
might not be enough to explore 
them all! 
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Trade Talk    

There are several ways that IFA 
has made it even easier - and more 
affordable - for trade visitors and 
retailers to enjoy the show in 2024, 
including travel and accommodation 
discounts, free meals, a social club 
and guided tours. Even the opening 
times have become even more 
welcoming.

Whether it is by road, rail or air, there 
are discounted tickets available 
under the ‘Plan your visit’ page 
on ifa-berlin.com, and - through 
a co-operation with EventBeds 
- IFA visitors can benefit from 
exclusively-negotiated hotel room 
prices.

IFA Retail Members can enjoy a free 
lunch between 12 noon and 2:30p.m. 
at Restaurant Brandenburg (Hall 
24) and for early-risers breakfast 
is available from 8:00a.m. in the 
exclusively pre-opened trade visitor 
reception, accessible via the South 

Entrance. Evening plans are made 
easy: IFA Afterwork Club at Maxxim 
in the heart of Berlin is your social 
destination from 7:00p.m., with free 
drinks for IFA Retail Members.

To help navigate IFA there are 
guided tours on offer morning and 
afternoon, highlighting top product 
innovations and essential trends, 
launches and brands. 

In a small but significant move, 
the show at Messe will now be 
accessible from 9.30am for the 
first time, meaning there is no 
longer a rush for those 10:00a.m. 
appointments 

Stepped-up services  
for trade visitors at IFA 2024

Trade visitors guided tours at IFA
Tour Date Time

Innovations from Korea 6-10 SEPT 24 10:15 a.m. 
Smart Household Appliances 6-10 SEPT 24 10:15 a.m.   
tech[re]creation 6-10 SEPT 24 10:15 a.m. 
Smart Home 6-10 SEPT 24 1:15 p.m. 
/imagine AI 6-10 SEPT 24 1:15 p.m. 

Starting point for all tours: IFA Trade Visitor Lounge  
at Entrance South, mid-level, Messe Berlin

Trade visitors guided tours at IFA Global Markets
Tour Date Time

New and Emerging Brands  
& Smart Home 8-10 SEPT 24 10:45 a.m.  
Home and Personal Tech 8-10 SEPT 24 2:15 p.m.   
 
Starting point: Activation counter  
at Entrance Hall 1, IFA Global Markets, STATION Berlin

Register  
here

SHOW NEWS 
The top stories of the day of interest 
to international trade visitors, 
including major announcements & 
debates.

CONFERENCE 
HIGHLIGHTS
As trade visitors hop from one stand 
to another, they no doubt regret not 
being able to attend some of the 
top conferences. We cover selected 
conferences of particular interest to 
trade visitors.  

PRESS & BLOGGER 
CORNER
Top journalists at IFA explain why 
they’re here and what their personal 
“IFA highlights” are.

MARKET TRENDS
Important new industry trends and 
interviews with leading analysts. 

EXCLUSIVE 
INTERVIEWS
Given the calibre of many of those 
presenting conferences and keynotes, 
where possible we not only give a 
précis of their conference, but also 
field exclusive comments that are 
specifically destined to our readers. 

TRADE TALKS
Top retailers and trade organisations 
at IFA explain their current key 
concerns and discuss some of the 
most interesting trends and products 
they have seen at the show.

PRODUCT  
SPOTLIGHTS
We highlight the most innovative new 
products at the show and present 
each one’s three Key Selling Points. 
This pre-analysis allows buyers to 
gain a simple and synthetic overview 
very rapidly. 

IFA NEXT
Stay abreast of information and 
business ideas that are exchanged at 
this global innovation hub bringing 
together researchers, industry 
professionals, start-ups and retailers.

DAILY SECTIONS

EDITORIAL 
OPPORTUNITIES FOR 
EXHIBITORS 

How to be part  
of IFA International?
Provide us with your input:

• �Coverage of your company’s main 
news, events and press conferences

• �A strategic platform for your Top 
management / Government officials 

• �Contributions and thought leadership 
for our Regional Spotlights and Special 
Features

IFA GLOBAL MARKETS
We track the latest trends at the 
“sourcing platform” for consumer 
electronics and digital products in the 
field of technical consumer goods.

STAND OF THE DAY /  
DESIGN SPOTLIGHT
Highlight your stand through a 
1-page photo report, or spotlight your 
company’s design philosophy.

WHERE TO GO  
IN BERLIN
A definitive guide on where to go out in 
Berlin to make the international visitors 
feel much more “at home” in this 
exciting city.

DAY 1 
EDITION
[ 5 September 2025 ] KOREA

 COMMUNICATION & CONNECTIVITY 
 AUDIO
 COMPUTING & GAMING
 FITNESS & DIGITAL HEALTH
 MOBILITY

GERMAN  
SPEAKING 
COUNTRIES

WEEK 
-END 
EDITION
[ 6 & 7  September 2025 ]

 HOME APPLIANCES - PART 1
• �MAJOR & SMALL DOMESTIC APPLIANCES  

(KITCHEN: COOKING, CLEANING & REFRIGERATION)
• HEALTH & WELL-BEING
• CARE & BEAUTY

DAY 5 
EDITION
[ 9 September 2025 ]

NORTH 
AMERICA

 HOME APPLIANCES - PART 2
• �MAJOR & SMALL DOMESTIC APPLIANCES  

(LAUNDRY CARE & CLEANING)
• �AIR SOLUTIONS
• �HEATING & COOLING SYSTEMS

DAY 4 
EDITION
[ 8 September 2025 ] CHINA

 HOME & ENTERTAINMENT 
 SMART HOME
 PHOTO, VIDEO & CONTENT CREATION

REVIEW 
EDITION
[ 16 September 2025 ]

• �OUTLOOK 
• �A LOOK BACK AT KEY HIGHLIGHTS OF IFA 2025
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PRINT / AD OPPORTUNITIES

ADVERTISING RATES*   (€)	 Advertising space is only available for exhibitors of IFA 

ADVERTISEMENT	
All Editions

 	 Online		  Day 1 or Weekend or Day 4 	 Day 5	  
		  Preview or Review	 	    
		  	 		  		

• 1/4 page 	 6,100	 750	 1,400	 1,100

• 1/3 page	 7,900	 950	 1,800	 1,600

• 1/2 page	 10,800	 1,250	 2,450	 2,150

• 1 full page	 17,800	 2,100	 4,200	 3,550

• 1 double page	 32,500	 3,750	 7,600	 6,550

HIGHLIGHT POSITIONS ALL EDITIONS                      (€)
(PREVIEW AND REVIEW INCLUDED)

• Logo & Stand N° on the front cover	 8,500

• 1/5 page banner on the front cover	 25,000

• 1 full page advertisement, first 12 pages	 20,500

• 1 double page advertisement, first 12 pages	 36,500

• Inside back cover	 22,000

• Inside front cover, double page	 48,000

• Back cover	 39,000

• �Insert in the magazine	  on demand

• �Bookmark - Insertion into 1 edition 	 9,900

Print & Online Versions

Sold out

* �+ 15% for highlight placement / Right-hand page 
+ 30 % for in-house design services

ADVERTORIAL (IN ONE EDITION)	 (€)

• 1/4 page	 1,700

• 1/2 page	 2,900

• 1 full page	 5,000

• 1 double page	 8,900

PRODUCT SPOTLIGHT	 (€)
Photo, description, 3 USPs & Stand N°	

• I/4 page	 1,700

HALL PLAN    	 (€)
4 PAGE BOOKLET - ALL EDITIONS (EXCEPT REVIEW)

Inserted into all editions of IFA International (except Review)

• 1 full page advertisement, front or back cover	 24,500

• Logo & Stand N°, Large size 	 3,350

• Logo, Stand N° + QR-Code 	 1,700

• �Logo & Stand N°, Standard size 	 850

SMARTGUIDE	 (€)

Customized publication (24 pages). 
Insertion into 1 edition of IFA International  from 	 38,000
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Special feature: Communication & Connectivity       Special feature: Communication & Connectivity

Lexar brings product launches and content 
collaborations to IFA 2024
Lexar has a lot in store for visitors at this year’s show, from new 
innovations to exclusive insights from creators, and a look back 
at the storage history. At a special launch event today, Lexar 
is unveiling its latest offerings, as well as introducing its global 
strategy, and sharing its progress in Europe – a core market for 
Lexar that in 2023 saw 100% year-on-year (YOY) growth across 
over 20 countries.

Among its l ine -up,  the brand is 
showcasing the Lexar Professional 
Go Portable SSD with Hub – a 1-2TB 
portable SSD for seamless mobile video 
shooting that works alone or with a hub 
to add lights, mics, and power. This new 
portable SSD, the USB 3.2 Gen 2 SSD, 
delivers blistering 1050MB/s read and 
1000MB/s write speeds, enabling 4K 
60fps ProRes video capture directly on 
iPhone 15 Pro/Max.

Lexar is also launching four new 
CFexpress 4.0 memory cards, the 
Type-B Diamond, Gold, Silver, and the 
Type-A Gold card, all of which enable 
seamless 8K RAW video shooting, and, 
the Lexar ARMOR series, boasting 

what are according to the brand the 
“world’s first” memory cards made of 
316 stainless steel. 

In addition to highlighting these 
innovations, Lexar is also interacting 
with creators at IFA, participating in the 
Photo, Video, and Content Creation Hub, 
and hosting a number of workshops 
where top influencers will share their 
creative insights. Lexar is marking 
IFA’s centennial with its own historical 
collection from the brand legacy, the 
“Journey of Memory” exhibition area, 
demonstrating the evolution of storage 
technology over the years 

Hall 17  / Stand 109

 Professional Go Portable SSD with Hub

ADVERTORIAL

HP Photobooth: Snap, print, 
and share instant photos

Maxcom’s Gold 2 watches: 
Where tech meets high fashion

Plaud’s NotePin, 
a powerful tool in 
a petite package

Bring your inner Barbie to life 
with the Barbie x Kodak limited-
edition collection

Exhibiting at IFA this year, the HP 
Sprocket Photobooth allows users to 
instantly capture and share customised 
photos, and adapt the layout, frames, 
and filters chosen on the device’s 
10.1-inch adjustable LCD touch screen. 
With an LED ring light and built-in flash, 
the photobooth captures every detail 
in clear, bright colour, and when the 
photo is ready, sharing is easy. Copies 
can be printed instantly on 3 x 4-inch 
smudge-proof, water-resistant, and 
tear-resistant sticky-backed photo 
paper. To get digital copies, users 
can connect to Wi-Fi and generate 
a QR code for fast and easy photo 
sharing and downloads 

Hall 3.2  / Stand 214

The Polish consumer electronics 
brand Maxcom has become quite the 
specialist when it comes to premium 
smart watches. These time pieces 
feature top-of-the line functionality, 
but what really sets them apart is 
Maxcom’s signature emphasis on 
style, particularly when it comes to 
the Gold 2 line. This flagship product, 
a women’s smartwatch distinguished 
by its exceptionally slim design, blends 
fashion and technology, integrating 
unique dials and original straps 

Hall 4.2  / Stand 203

Don’t be fooled by the small size of the 
NotePin, launched just last month by the 
tech company Plaud. This wearable, 
AI-powered voice recorder and 
notetaker is small but powerful. 

Designed for professionals 
and students alike, the 
NotePin not only boasts 
h i g h - q u a l i t y  s o u n d 
recording ,  it  can also 
transcribe conversations 
i n  re a l -t i m e  a n d  eve n 
summarise them. 

The device is also capable of processing 
59 different languages, making it a 
must-have for international business 
meetings. Visitors to IFA can stop by 
Plaud’s stand for live demonstrations  

Hub 27 / Stand A09

Four Barbie-inspired products in a 
special limited-edition collection 
are at IFA this year, allowing users 
to capture the dream of this 
global icon. The Barbie x Kodak 
Printomatic is a digital camera 
that instantly takes and prints 
high-quality, full-colour photos. 
This pink, pocket-sized camera 
with an automatic flash delivers 
smudge-proof, water-resistant, 
sticky-backed photos that can 
be used to decorate “anything, 
anywhere” according to the 
brand.  The Barbie x Kodak Step 
Slim Instant Mobile Photo Printer 
connects to the Kodak Step 
Prints app, enabling customisable 

photos with stickers, filters, 
frames, and more before printing. 
The 2x3-inch photos are full-color, 
water-resistant, smudge-proof, 
and feature an adhesive backing 
so they can be stuck anywhere  

Hall 3.2  / Stand 214

Key selling points

•  Instant printable and 
shareable photos

•  Customisable layout, 
frames, and filters

•  Ring light and built-in flash

Key selling points

•  Smartwatch

•  Exceptionally slim design

•  Original straps

Key selling points

•  64 GB of data 
storage

•  Versatile wearing 
options

•  20 continuous 
recording hours

Key selling points

•  Pocket-sized camera and printer

•  Limited edition Barbie design

•  Full-colour, water-resistant, 
smudge-proof photos with an 
adhesive backing

ADVERTORIAL ADVERTORIAL
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   Special feature: Fitness & Digital Health

ClicknTalk and ClicknSeeYoo: 
Baby monitors meet door phones

Simple abdominal and back 
training with new Corefit belts 
from Antelope by Beurer

W i t h  i t s  C l i c k nTa l k  a n d 
Cl icknS e eYoo devices,  M C D 
has combined the capabilities of 
baby monitoring devices with 
those of door phones. Not only 
do both devices let users check 
up on their infants, with audio 
capacity for ClicknTalk and video 
for ClicknSeeYoo, they also allow 
them to control the activity of an 
outside door. Using the portable 
indoor display, the intercom can be 

activated, and the outside scene 
can be monitored. Easy to install, 
ClicknTalk and ClicknSeeYoo can 
be operated with a battery or 
wired to an existing connection, 
and using their portable indoor 
display they can be controlled from 
anywhere in the house 

Hall 1.2 / Stand 516

Antelope by Beurer is expanding its 
range of sports products with two 
new electrical muscle stimulation 
(EMS) belts, Corefit I and Corefit 
II, offering simple core training to 
strengthen muscles in the abdomen 
and back. The Corefit I enables EMS 
training of the central and lateral 
abdominal muscles while the 
Corefit II is ideal for training central 
abdominal muscles and the lower 
back. Both belts feature nine 20 

to 30-minute training programmes 
with adjustable intensity, four 
wear-free contact electrodes, and 
can flexibly adjust to abdominal 
circumferences 

Hall 4.1 / Stand 210

Key selling points

•  A baby monitor and a door phone 
all in one

•  Easy do-it-yourself installation

•  Portable indoor display

ADVERTORIAL

Key selling points

•  Nine 20-30 minute 
programmes

•  Adjustable intensity

•  Adjustable to fit 
different abdominal 
circumferences
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News    

Morning 
Briefing
by Leif Lindner,  
CEO, IFA Management

Cheers to 100 Years!  
Dive into IFA 2024’s epic lineup

A long history ripe 
with significant 
moments
As we celebrate IFA’s 100th anniversary, we 
look back at some of the ground-breaking 
technological advances and key moments 
that have marked the long history of the 
world’s most prominant platform for the 
international consumer electronics and 
home appliances industry.

1950   After a gap of almost ten years due to 
World War II, the show still known as 
Funkausstellung was back at last. During 
this new era, between 1950 and 1970, 
home video recorders, quadraphony, 
camera recorders, traffic broadcasting, 
teletext, television enriched with two-
tone and stereo broadcasts, compact 
discs, DAT, and the first TVs with digital 
technology were all introduced.

1967   The German Vice - Chancellor and 
Secretary of State Willy Brandt gave 
the starting signal and for the first time 
German TV became colourful thanks to 
PAL.

1971   The trade show returned to Berlin after 
taking place in Düsseldorf, Frankfurt/
Main, and Stuttgart, and was renamed as 
the Internationale Funkausstellung, or the 
International Consumer Electronics Fair 
in English (IFA). The first video recorders 
were presented this year.

1985   Having established itself as one of the 
world’s leading industry events, IFA saw 
high-definition television HDTV for the 
first time, along with the first satellite 
receivers for television. D2MAC trans-
mission technology, RDS, and TVs with 
84 and 95 cm pictures followed.

Good morning, and welcome to the opening 
day of IFA 2024! As we sit down with our 
first cup of coffee of the day, there’s an 
unmistakable buzz in the air. Today marks 
not just the start of another incredible IFA, 
but a significant milestone—100 years of 
innovation, excitement, and progress at the 
world’s oldest tech trade fair.

Reflecting on this centennial moment, it’s 
amazing to see how far we’ve come. IFA 
has always been a stage where the future 
unfolds, and this year is no exception. With 
over 1,800 exhibitors and a fully booked 
exhibition space, the show is packed with 
groundbreaking technologies and visionary 
ideas that promise to shape the next century.

Walking through the halls, you’ll notice that 
IFA has a fresh new look. This year, we’ve 
redesigned the show to better reflect the 
dynamic world of technology and the rapidly 
changing interests of our global audience. 
It’s not just about showcasing the latest 
gadgets, it’s about imagining how technology 
can make our lives better, more connected, 
and more sustainable.

Speaking of which, two major themes 
you’ll see throughout the show are AI and 
sustainability. AI continues to transform every 
aspect of our lives, from the way we work to 
how we interact with the world around us. 
Meanwhile, sustainability is no longer just 
a buzzword; it’s a vital commitment. Here 
at IFA, we’re proud to highlight innovations 
that not only push the boundaries of what’s 
possible but also prioritise our planet’s 
future.

The Opening Gala last night was just 
spectacular. We were honoured to have 
German Chancellor Olaf Scholz with us to 
kick off the festivities, setting the stage 
for what promises to be an unforgettable 
week. The energy, excitement, and sense 
of community were palpable, a perfect 
reflection of IFA’s continued spirit over the 
past century.

I encourage you all to explore, engage, and 
be inspired by what you see. Here’s to an 
incredible IFA 2024!
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DIGITAL / AD OPPORTUNITIES

MENU ENTRY 

Website

Show Dailies section

e-Mailing

RATES (A LA CARTE) (SHOW TIME - SEPT 2025)

• �In-Depth Article*: 600 words [1] 
1st positions on day of publication 	  € 1,400 

• ��Short Article*: 200 words 
1st positions on day of publication	 € 600

��GLOBAL SPONSORSHIP [2] 
Your branding on the E-magazine Download Section  
(Header & Branded Cover page) - All Editions)	 € 5,000

MENU ENTRY [3]
• Dedicated Menu Point
• �Dedicated Page with your contents
• 6 Articles (3 In-Depth, 3 Short)
• �2 newsletter inclusions 	
1 month	 € 16,500

* communication during IFA time (September) is only available to exhibitors of IFA Berlin

RATES

1 post all 4 platforms      	
	                       € 700

NEWSLETTERSOCIAL MEDIA
1 IFA social media 
post  

Your article highlighted 
in one IFA newsletter

RATES

• �Your article highlighted  
in 1 newsletter 		
		  € 1,200

OPTIONS OPTIONS

[1]

[1]

[2]

[3]

[3]
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I   TRADE TALK   I

For Euronics, like all others, these 
have been challenging times. We 
asked the organisation's President, 
Hans Carpels what have been the 
key issues at stake. 

Our aim has been to stay as close as possible 
to our consumers, providing them the tools 
required for smart working and e-learning, 
and as well any other product which   
could make the house more comfortable 
and cosy.  In these special times, our 
territorial presence, vicinity to consumers, 
dedicated service and relations... our human 
touch... have proven to be successful and 
appreciated, so our strategy is paying back.

What will be your star product categories 
heading up to Christmas?
IT devices will still be in demand, but also 
household appliances and value added CE. 
COVID 19 has created a cocooning effect 
and consumers had time to notice which 
products in their home weren’t delivering the 
right value.

What are your thoughts on the initiative 
by IFA to run a live show despite all the 
challenges? 
It is a milestone in our industry. We deeply 
respect the efforts and we will honour with 
our presence 

SHIFT Mobility this year is a forum for global insights and ideas on the future 
of mobility, both on site and via streaming and virtual events. Topping the list 
of speakers, Opel CEO, Michael Lohscheller, speaks about future challenges, 
such as global warming, shares insights into the exciting journey that his 
company has started and also talks about how they have successfully made 
a comeback as part of Groupe PSA. We asked him to tell us more.

We are in the middle of the greatest 
transformation in the history of our industry. 
And the Covid 19 pandemic is even increasing 
the pressure. I am convinced that agility and 
massive change is absolutely crucial for every 
company in the automotive industry to remain 
successful.

What will be the most disruptive technology 
in the coming years? 
For sure, electrification, as climate change is 
the biggest challenge our generation faces. 
That’s why at the moment most of our energy 
is devoted to this field. We are turning Opel 
into an electric brand, with all the models in 
our portfolio being available in an electrified 
version by 2024. With this approach, we will 
meet the stringent CO2 targets set by the 
European Union and we will also not promote 
renegotiations of these targets because of the 
pandemic. There’s no question that meeting 
these targets and reducing CO2 emissions 
that significantly requires massive efforts 
and huge investments. However, for us this is 
also an ethical commitment and we take our 
responsibility to contribute to the fight against 
global warming very seriously.

Of course, we are also dealing with other 
megatrends such as connectivity, autonomous 

driving and sharing economy. They will also 
change consumer behaviour and thus our 
industry significantly, and we are developing 
innovative solutions for our customers.

The Shift conference is relatively new. How 
important is it for IFA to have developed a 
conference concept like this, and why? 
You can only be successful if you constantly 
question yoursel f  and adapt to new 
requirements and changing realities. That’s 
true for every company regardless if they 
produce cars or organise conferences. 
Opel has constantly re-invented itself: from 
producing sewing machines to becoming one 
of the leading carmakers in Europe. So, I can 
only congratulate and encourage you on the 
decision to develop such a modern, innovative 
and interactive conference format. The 
challenges for our industry and society at large 
are huge. Platforms that bring leading experts 
together to discuss exactly these questions 
are extremely valuable and I am very excited 
to be a part of the Shift conference this year 

Towards an electric future
Opel CEO Michael Lohscheller addresses 
impending challenges at SHIFT Mobility

EURONICS: 
 IT'S THE HUMAN 
TOUCH THAT 
COUNTS

Michael Lohscheller with the new Opel Mokka-e

Hans Carpels
President, Euronics

   
SHIFT MOBILITY meets IFA NEXT 
Impulse Talk: Disruption is in our Genes

     Today, 10:00-10:20 am  
SHIFT Mobility Convention

I   EXCLUSIVE INTERVIEW   I
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Fans of washer-dryers don’t just 
value their multi-talented appliances 
because of the space they save – they 
also appreciate the convenience and 
the time-savings, such as the fact that 
there’s no need to reload and start a 
different appliance once the wash 
cycle has finished. But Miele's new WT1 
generation takes it one step further.

Depending on the model, up to nine kilograms 
of laundry can be washed and six kilograms 
can be washed and dried in one go – ideal for 
families and anywhere handling large volumes 
of laundry.

WASH AND DRY INDIVIDUAL ITEMS 
IN UNDER AN HOUR 
Miele has introduced a new function that enables 
individual items to be washed and dried efficiently. 
If consumers want to wear their favourite items of 
clothing again without having to wait ages, here 
too, Miele offers a quick and convenient solution: 
depending on the programme, the new "Single 
Wash&Dry" option allows even individual items 
of laundry to be washed and dried quickly and in 
an environmentally friendly manner. Combined 
with the “Shirts”, “Delicates” or “Minimum iron” 
programmes, the garment is ready to wear again 
in less than an hour – and there’s no need to wait 
until one has a pile of laundry or to feel guilty 
about the environmental impact.

SMART AIDS FOR OPTIMUM TIME 
AND HYGIENE MANAGEMENT
To find out when the garment is done, the user 
can simply take a look at the Miele app. Or for 
even more convenience, they can simply ask 
Amazon Alexa. All new washer-dryers are now 
network-enabled as a

  Even after the programme has started, AddLoad 
allows items to be placed in the washer-dryer 
or taken out again right up to the end of the 
wash process, simply by using the regular 
door. AddLoad can be controlled either at the 
appliance or via the Miele app. 

  The CareAssistant enables the Anti-crease 
settings to be extended – a useful feature if one 
is delayed getting home and cannot empty the 
machine straight away. Instead of running the 
standard settings of 30 minutes for washing 
or 150 minutes for drying, Anti-crease can be 
set in 30-minute intervals up to a maximum of 
240 minutes instead. With crease protection, 
the drum continues to move in a certain rhythm 
after completion of the actual programme to 
prevent creasing. 

  If the programme is taking much longer than 
initially announced, the TimeAssistant passes 
this information on to the user. 

Particularly when drying, the actual running time 
is often difficult to predict.

  The HygieneAssistant notifies the user when 
machine cleaning is recommended. If they 
wish, users can start the cleaning programme 
straight away directly from the app. In addition, 
the hygiene status can be called up in the app 
at any time.

Naturally, the new models also come equipped 
with proven features such as the quick and 
eco-friendly PowerWash technique along with 
the QuickPower Wash&Dry programme, which 
enables four kilograms of laundry to be washed 
and dried in under three hours. Similarly, there is 
also the unique TwinDos automatic dispensing 
function which uses up to 30% less detergent than 
manual dispensing. Sales are due to commence 
in certain countries from October 

Meet the new WT1 models
Revealed at IFA: New washer-dryers from Miele are faster and 
more convenient than ever before

YOUR AD 
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>> Material Deadline: 18 August 2025
    Contact: �production@cleverdis.com 

Tel: +33 (0)442 77 46 00

HALL PLAN - 4 PAGE BOOKLET - 230 X 320 mm	
                               	 	                            	
	 TRIM SIZE	 BLEED SIZE	

Front cover 	 210 x 256 mm
Back Cover 	 230 x 320 mm	 240 x 330 mm
Large logo 	 75 x 50 mm
Standard logo 	 32 x 20 mm

Back coverFront cover

Large Logo

STANDARD POSITIONS	 Trim size	 Bleed size

Full page   	 240 x 330 mm	 250 x 340 mm
Double page  	 480 x 330 mm	 490 x 340 mm
1/2 page	 220 x 136 mm
1/3 page 	 66 x 280 mm
1/4 page	 220 x 68 mm

HIGHLIGHT POSITIONS	

Logo + Stand No. on front cover     	 	
1/5 banner on front cover	 220 x 54 mm
Inside front cover 	 240 x 330 mm	 250 x 340 mm
Back cover	 240 x 330 mm	 250 x 340 mm
Bookmark (both sides)	 110 x 230mm	 120 x 240 mm

210x265mm
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GLOBAL SPONSORING - SECTION SPONSORING 

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link

ENTRY MENU PACKAGE

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link
• e-Mailing section banner: 2,560 x 1,440 px - HD

FEATURED ARTICLE

• In-Depth article: up to 600 words
• Short article: up to 200 words
• Images: jpg - HD
• Videos: YouTube link
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IMPORTANT INFORMATION  
FOR PRINT MATERIALS  

All ads supplied must be CMYK. 
Supplied materials that do not comply with the following
specifications will be corrected and the advertiser billed for 
the required production.

Required Format: PDF/X-1a format is the required file 
format for submission. When preparing PDF/X-1a files, 
careful attention must be paid to ensure they are properly 
created and will reproduce correctly. Please see Adobe.
com/products/acrobat/pdfs/pdfx.pdf for guidelines and 
instructions. Files should conform to SWOP guidelines, and 
total ink density should not exceed 300%. 

Proofs: For full page and spread ads, advertisers MUST 
submit a contract-level digital proof at full size that conforms 
to SWOP standards (including a colour bar) for all digital 
files.
Client-supplied contract proof is required to guarantee color.
Acceptable contract proofs include: Epson Contract Proof, 
IRIS, Kodak Approval, Digital Match Print, Progressive 
Press Proof, Fuji Pictro, Fuji Final Proof. Proofs are required 
regardless.

Material Requirements for In-House Design Services:
Photos: Colour scans must be 300 dpi in CMYK. B/W scans 
must be 300 dpi grayscale.
Logos: Vector .eps or .ai files are preferred. Type should be 
converted to outlines unless the fonts are provided. Jpgs 
must be 300 dpi.

If you are supplying native files for us to work with, they 
must be accompanied by the fonts used in those files. Black 
type on light background should be defined as 100% black 
ONLY.
Files should conform to SWOP guidelines, and total ink 
density should not exceed 300%.

Deadline: All print elements (print file & color proof) must 
be supplied before the deadline. Beyond this deadline, we 
will accept no more elements, and your content will only be 
published in our online version.

Please send colour proof to:
Cleverdis / IFA International
Le Relais du Griffon - 439 route de la Seds  
13127 Vitrolles - FRANCE
of file delivery mode. The publisher will not accept 
responsibility when contract proofs are not submitted.

ADVERTORIAL GUIDELINES

Regular Advertorials
All advertorials in our publications follow our editorial style 
guide for format. They are written  
in the style of an article that discusses the key selling points / 
benefits of the product / service and ideally will include real-
life scenarios or case studies to demonstrate effectiveness.
Advertorials are designed to provide trade  
visitors / professionals with information relevant  
for their business practise and buying decisions.

Regarding images:
 �The advertiser must be the copyright holder of any image 
provided with copy (with image copyright).
 �The advertiser must have written release for images 
including people.
 ��Images must specifically relate to the advertorial message 
or product.
 �Featured images should ideally be horizontal orientation 
with dimensions of 1500pix wide a resolution of 300dpi.

Ads within advertorials are not permitted. 
No company or brand logos are allowed. 
No slogans, no URLs, no contact details  
(email, telephone number)

Word Count
 ��Full page: 550 words
 ��Half-page: 250 words
 ��Third page: 200 words
 ����Quarter page: 90 words 

Featured Article
Featured Articles designate a highlighted position for your 
advertorial online - on the homepage and section landing 
page or in standard position (only section landing page). 

Content
Guidelines for content will be agreed before editing by the 
Cleverdis team. All basic information must be provided by the 
client, along with precision of the main points to put forward.
When the advertorial piece has been produced, a PDF copy is 
sent to the client for corrections and / or approval.
Changes and corrections must be outlined clearly by the 
client – in annotations on the PDF.
 A final version will then be produced and sent to the client 
for “OK to Print”. This must be marked on the PDF – either 
scanned or digitally signed.
Any further changes to the advertorial requested by the client, 
if different to those requested initially, shall be invoiced OVER 
AND ABOVE the original order, at a rate 10% of the original 
price invoiced (before any discount), and must be paid by the 
client prior to publication.
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