
KEY BENEFITS  
FOR EXHIBITORS:
 ATTRACT TRADE VISITORS
  MAXIMISE BUSINESS AT IFA
  GIVE BUYERS THE STRATEGIC 
INFORMATION THEY NEED

AN INTEGRAL PART OF 
YOUR SHOW COMMUNICATION! 
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IFA International 
The Official Show Daily
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TESTIMONIALS*

Karl Trautmann  
Member of the management  
board electronic partner –  
Electronic partner

I will spend five days minimum at IFA. I still won’t be 
able to discover all trends and visit all industry partners. 
Therefore IFA International is a perfect magazine 
to have an overview on highlights and get some 
inspiration what to visit in my limited spare time.

Hans Carpels  
Euronics International - President

We are big fans of IFA, and it isn’t IFA without IFA 
International – it is how we start each day at the 
fair, orienting ourselves and catching up on what is 
going on around us.

Jochen Pohle   
Chief Retail Officer, 
ekServiceGroup 

The flood of information at international trade fairs 
like IFA is difficult to channel, even for industry 
experts. That’s why we look forward to structured 
and well-prepared news. IFA’s media offerings 
convincingly fulfil this mandate and are a welcome 
companion during hectic trade fair days. In this way, 
they round off the overall IFA concept.

FIGURES & READER PROFILE
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PRINT

IFA INTERNATIONAL IS THE OFFICIAL  
DAILY MAGAZINE OF IFA

About IFA Berlin

85%
of trade visitors

said attending IFA
is important to their

business

60%
of trade visitors

said have influence
on buying 
decisions

It enables exhibitors to communicate all 
relevant information, intelligently, directly 
to their customers (buyers and decision-
makers). 

It is THE source of information for all trade 
professionals and international press, and 
covers the event live from the fair.

Multi - channel communication to ensure 
maximum visibility and reach your target 
anytime, everywhere! 

DIGITAL

e-MAGAZINE e-MAILING

Source : IFA Management GmbH; IFA 2023 figures * Leading actors of the consumer eletronics industry - 
Readers of IFA International

36%Retail

Technology

Manufacturing

Information
Technology
Media and

Entertainment
Professional

Services

Energy

Multiple
industries

16%

13%
7%

6%
2%
2%

18%

PRIMARY INDUSTRY OPERATED IN

Yannick Fierling 
International CEO, board member 

IFA International is a useful tool for every visitor to 
follow this amazing exhibition and its protagonists 
with a keen eye. Reading the daily is very interesting 
for us, to see the growing convergence between 
Domestic Appliances and Consumer Electronics, 
the Web and the Digital Economy.
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STRATEGIC DISTRIBUTION POINTS*

• Main entrances
• All IFA information counters
• Trade visitors’ reception & lounge
• Press centre
• Conference stages
• VIP cars
• International trade press stand
• Top 50 partners’ & participants’ stands
• IFA Global Markets
• Over 100 leading Berlin hotels

*  May be subject to change according to up-to-date  
Health & Safety regulations

DAY 1
9,000  
copies

DAY 5
7,000  
copies

WEEKEND
8,000  
copies

DAY 4
8,000  
copies

IFA International contents are promoted through  
the IFA social media channels

SOCIAL MEDIA

8,800 
FOLLOWERS

12,500 
MEMBERS

13,900 
FOLLOWERS

11,300 
FOLLOWERS

CIRCULATION / ONLINE

Newsletter promotions the edition of the day sent out every 
morning to trade visitors,  exhibitors and press before, during 
and after the fair for a full media coverage. 

•   6 e-mailings  
(PREVIEW - DAY 1, WEEKEND, DAY 4, DAY 5 - REVIEW)

 Daily e-Mailing to  
> 15,000+ contacts

Full integration of contents  
into digital event tools

Full contents  
& e-Magazines online 

Find all IFA International daily 
news as well as exclusive online 
contents online!

RESPONSIVE & POWERFUL

WEB STATISTICS* 

2024 FORECAST
Unique views: 75K
Users: 50,000
Average spent time: >1min

Desktop
60%

5%

35%

Tablet

Mobile

Device Access:

* Source: Google Analytics

CIRCULATION / PRINT

CIRCULATION / ONLINE

WEBSITE / STATISTICS
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EDITORIAL CONTENT

IFA - INNOVATION FOR ALL
• IFA 2024 SNEAK PEEK

PREVIEW 
EDITION
[ 2 September 2024 ]

TAIWAN

SPECIAL FEATURESEDITIONS REGIONAL  
SPOTLIGHT

Content is designed to be highly relevant and 
useful for trade visitors & press, helping them 
to set their show agenda and define their 
priorities, as well as giving them the “big picture” 
with market data and leaders’ strategies. 

Benefit from this unique communication 
platform to get YOUR message across. Contact 
our editorial team for themes and interview.

IFA INTERNATIONAL • FRIDAY 1ST SEPTEMBER 2023 25

I   EXCLUSIVE INTERVIEW   I

"Adding convenience to consumers' 
lives with technology"
IFA International spoke to Vestel CEO Ergün Güler in an exclusive interview 
about the company's latest products, many with an eco-friendly focus, and 
Vestel's commitment to sustainability 
Vestel is back at IFA, an event the firm has participated in 
for some 30 years. The company's newly appointed CEO 
Ergün Güler walked us through some of the firm's latest 
energy-efficient innovations, the company's research and 
development efforts around AI and IoT, and its push for 
sustainability.

What announcements are you making 
at IFA this year?
We are announcing our latest products 
and technologies such as washing 
machines with a microfibre filter, which 
traps micro plastics released from clothes 
and tumble dryers that allow users to 
save water by utilising the collected 
water from the drying process in 
subsequent laundry cycles. We are also 
presenting dishwashers that o� er 20% 
less energy use and eco-friendly hobs 
using 100% hydrogen gas, minimising 
their carbon footprint.

What product categories is Vestel 
focusing on and why?
Vestel has always been a company that 
aims to add convenience to consumers' 
lives with technology. We're investing 
heavily in research and development 

to create cutting-edge solutions that 
anticipate and meet the needs of 
consumers. In this context, artificial 
intelligence (AI), software and the 
Internet of Things (IoT), as well as smart 
home and battery technologies are 
among our priorities.

Sustainability is one of the major 
topics at IFA and you mentioned some 
of your eco-friendly products. Can you 
outline the company's sustainability 
strategy?
Vestel's vision is to be a technology 
company that makes life easier and 
provides social and environmental 
benefits through its products. Our 
sustainability strategy is fully integrated 
into our business strategy. In this context, 
we aim to realise people-oriented 
transformation in the entire value chain.

Our goal is to become a net zero company 
by 2050 and to develop solutions that 
meet the needs of a sustainable future. 
To this end, we implement innovative 
business models and adopt circular 
economy practices.

In recent years, our company has 
focused on energy e� iciency, renewable 
energy use, resource efficiency, and 
water management in its production. We 
use recycled and recyclable materials 
and design products that are durable 
and easy to repair as well as energy and 
water e� icient.

We have also spread the transformation 
culture driven by technology across the 
entire company. We are aiming to play 
a leading role in smart city and smart 
home platforms with the products 
and services we develop in the field of 
artificial intelligence (AI) software and 
the Internet of Things (IoT) 

Hall 8.2 / Stand 101

OUR 
SUSTAINABILITY 
STRATEGY IS 
FULLY 
INTEGRATED INTO 
OUR BUSINESS 
STRATEGY. IN THIS 
CONTEXT, WE AIM 
TO REALISE 
PEOPLE-ORIENTED 
TRANSFORMATION IN 
THE ENTIRE VALUE 
CHAIN.

Ergün Güler
Vestel CEO
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WHERE 
TO GO IN
BERLIN
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RESTAURANT

ENJOY PREMIUM BEEF AND SUNSHINE 
AT BRECHTS STEAKHAUS
If you need a pick-me-up after IFA and love 
home-cooked roast, you'll want to stop by 
Brechts Steakhaus. The modern restaurant in 
the heart of Berlin not only has a phenomenal 
view of the Spree river, but its high-quality 
delicacies make it truly unforgettable. Spare 
ribs, tartare, fillets and the house speciality - 
dry aged steak - are carefully prepared. The 
meat comes from trustworthy suppliers the 
restaurant has worked with for many years and 
is expertly processed in Brechts Steakhaus’ 
own cutting kitchen. But you don’t have to be a 
carnivore to appreciate the restaurant, there is 
also a wide range of dishes for vegetarians and 
seafood lovers including vegan duck breast, 
tender salmon fillets and summer salads.

   BRECHTS STEAKHAUS
Schiffbauerdamm 7
S + U Friedrichstrasse
brechts.de

STAND OF THE DAY
Miele
"Experience longevity and sustainability at Miele in an authentic and accessible way"

HALL 2.1 / STAND 101

❶ KEY FEATURES
• 300 appliances across 3,000m2 in Hall 2.1
•  More than 300 product specialists, 

dealers, technicians and service sta� 
• Live cooking with delicious samples
• The Miele Café comprising 240 seats

❷ OPEN HOUSE
Entering the Miele booth, visitors are 
immediately immersed in the Open House 
concept which gives a first glimpse into 
the future with Miele. Physical rooms invite 
visitors to linger, discover, and bring to life 
the world of sustainability at Miele in this 
cosy space which focuses on the e� ects 
and advantages of sustainable living.

❸  LAUNDRY CARE PRODUCT 
BOUTIQUE

A Miele highlight of IFA 2023, here 
visitors can discover Miele's new product 
category – the Aerium Laundry Cabinet. 
Miele says the innovative appliance allows 
customers to refresh or dry all kinds of 
garments with ease, including gentle 

textiles such as leather, silk or wool. There 
is even a hygiene option for the additional 
deactivation of bacteria – without using 
detergent, large volumes of water, or 
detrimentally high temperatures.

❹  TASTE AND JOY AREA
Throughout the day, visitors can experience 
how smart applications make life more 
convenient and sustainable with live 
cooking demonstrations featuring the use 
of artificial intelligence at the Taste & Joy 
area.

❺  FLOOR CARE PRODUCT 
BOUTIQUE

Miele is also introducing an innovation in 
the field of cordless handsticks, the Duoflex 
HX1 starting at €339. The product appeals 
to new, younger demographics, says 
Miele, adding it is "extremely easy to use 
and maintain". Special features include the 
patent-pending SpeedLock locking system 
and its modern design concept with six 
attractive colour variants.

Martina Swenson
Marketing Director, 
Miele Germany

HERE WE SHOW 
THAT LIVING 
WELL HAS 

NOTHING TO DO WITH 
MAKING SACRIFICES 
AND THAT MIELE 
APPLIANCES 
PROVIDE THE BEST 
POSSIBLE SUPPORT 
FOR COMFORTABLE 
AND CONSIDERATE 
LIVING. CONTINUING 
THE COURSE SET AT 
LAST YEAR’S BOOTH, 
WE ARE PURSUING 
THE APPROACH OF A 
SUSTAINABLE BOOTH 
CONCEPT, USING FOR 
EXAMPLE MODULAR 
SUPERSTRUCTURES 
FOR REUSE.

❶

❹ ❺❷ ❸

CULTURAL

FROM TECH TO TEXT: A SEAMLESS 
TRANSITION FROM IFA TO THE 
INTERNATIONAL LITERATURE FESTIVAL
For those who plan to stay on some days 
after the IFA show, Berlin has another cultural 
treat in store. Just as the tech buzz of IFA 
winds down on 5th September, the city gears 
up to celebrate the written word with the 
23rd International Literature Festival Berlin 
(ilb) starting 6th September at the Haus der 
Berliner Festspiele.

This ten-day literary extravaganza promises 
intimate encounters with international 
authors, diverse readings, and thought-

provoking discussions. Whether you're a 
bookworm or just looking for some cultural 
immersion, the ilb o� ers a unique blend of 
literary sessions.

BRASSERIE

A SLICE OF FRANCE IN BERLIN
Visitors to IFA can find a relaxing end to the 
day at the Ganymed Brasserie. Located in 
the heart of Berlin, between the government 
district and Friedrichstraße, this historically 
significant restaurant treats its guests to a 
wonderful view of the Spree river. The cosy 
terrace invites patrons to linger and enjoy the 

last days of late summer, but the atmosphere 
is not the only thing that makes this French 
brasserie unique. From monkfish and sole 
to lobster and crawfish to beef fillet, rack of 
lamb and corn-fed chicken, the brasserie 
offers 120 seats and the “vive la France” 
feeling in a Belle Epoque style.

MUSIC

BERLIN'S SYMPHONY OF INNOVATION:
THE CONTEMPORARY MUSIC 
MONTH

Berlin, a city renowned for its rich history 
and vibrant culture, is kicking off the 
"Contemporary Music Month #7" today. 
This month-long celebration promises a 
diverse array of musical events spread 
across 45 venues, showcasing the best of 
Berlin's contemporary music scene.

The city 's commitment to promoting 
contemporary music is illustrated by the 
variety of events, with over 90 scheduled 
throughout the month. From fans of 

established ensembles performing in 
grand concert halls to those eager to 
discover newcomers in intimate club 
settings, there's something for everyone.

   CONTEMPORARY MUSIC 
MONTH #7
Various locations across Berlin
For more details and the full programme,  
visitberlin.de/en

   INTERNATIONAL LITERATURE 
FESTIVAL BERLIN (ilb)
Haus der Berliner Festspiele 
Schaperstraße 24, 10719 Berlin 
U Augsburger Straße
literaturfestival.com/en/

   GANYMED
Schiffbauerdamm 5 
10117 Berlin
S + U Berlin 
Friedrichstrasse
ganymed-brasserie.de
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As an upcoming leader in the tech industry, Mobile 
Pixels has launched three innovative monitors this year, 
changing the game for digital nomads and professionals 
everywhere.  

Mobile Pixels is dedicated to 
creating cutting-edge solutions that 
empower professionals and digital 
nomads worldwide, enhancing their 
productivity and convenience. With 
an emphasis on portability, flexibility 
and top-notch performance, Mobile 
Pixels strives to provide the tools 
necessary for individuals to unleash 
their full potential in any workspace.

Mobile Pixels kicked off the year 2023 
with Geminos, a ground-breaking 
dual 24-inch 1080p FHD stacked 
monitor offering a seamless 10-in-
1 multi-dock port integration, along 
with a built-in webcam, speakers 
and microphone. What truly sets 
the Geminos apart is its flexibility, 
allowing users to easily adjust the 
height and viewing angle to meet 
their unique needs.

Building on the success of their 
previous TRIO monitors, Mobile 
Pixe ls  unvei led the new and 
improved TRIO and TRIO MAX. 
Designed to make working with two 
monitors easy, the new TRIO comes 

with two screens already built-in. 
With a profile reduced by 20% and 
weighing a whole pound lighter than 
the previous model, this upgrade 
offers users an effortless plug-and-
play triple-screen setup, adapted for 
a wide range of needs from gamers 
to professionals and stock traders. 

Most recently, Mobile Pixels launched 
the Float, a groundbreaking laptop 
monitor that defies space limitations. 
The Float allows users to add a 
monitor to the top of their main 
display, maximising screen real 
estate even in the tightest of work 
spaces. With three distinct modes 
- Presentation Mode, Dual Screen 
Mode, and Desktop Mode - the 
Float allows users to customise their 
workspace according to their specific 
requirements 

Hall 11.2 / Stand 200

Mobile Pixels: 
3 cutting-edge 
monitors at IFA 2023

ADVERTORIAL

The Float by Mobile Pixels 
gives users maximum screen 
real estate even in the 
smallest work spaces
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OpenFit from Shokz: 
unrivalled comfort

Kodak Flik HD10 Smart Projector: 
seamless streaming  
meets FHD  
projection

OpenFit uses the open-ear concept Shokz has 
become known for that allows users to enjoy all-
day comfort while listening and remaining open 
to the world around them. OpenFit offers an ultra-
lightweight, open-ear construction meaning users 
can hear audio as well as every sound around 
them with crystal clarity.

OpenFit uses DirectPitch technology to produce 
a fully immersive audio experience for users’ 
favourite songs, podcasts and audiobooks. A 
flexible ear hook design combines stability and 
comfort. Shokz's philosophy is simple: moments 
are precious, you should hear every one of them. 
And with OpenFit you can 

Kodak’s FLIK HD10 Smart Projector 
is designed to offer users a versatile 
viewing experience. With access 
to streaming platforms such as 
Netflix, YouTube, and Amazon Prime 
Video through Android TV apps, the 
projector also comes with a voice-
powered remote integrated with 
Google Assistant. 

Additionally, it allows both Android 
and iPhone users to connect their 
phones as remotes via the Google TV 
app. The device can project images up 
to 3.810mm in full HD resolution and is 
equipped with dual 5-Watt speakers 

Hall 3.2 / Stand 311

ADVERTORIAL

ADVERTORIAL

KEY SELLING  
POINTS
  Open-ear design for 
ultimate comfort

  Incredible audio 
experience with powerful 
bass

  Maintain situational 
awareness

KEY SELLING POINTS
  Direct access to platforms such as 
Netflix, YouTube, and Amazon Prime  

   Voice-powered remote with 
Google Assistant integration and 
smartphone connectivity   

   FHD resolution and 5-Watt 
speakers

Hall 4.2 / Stand 214

Manually cleaning your pool can take a lot of time and energy. 
That’s why Aiper invested in R&D to produce products that 
merge technology with innovative design to create more 
imaginative pool cleaning solutions. Best of all, Aiper robots 
are cord- and hassle-free.

Expanding its portfolio of pool cleaning 
products, Aiper debuts at IFA 2023 its 
first cordless robotic pool skimmer, 
the Surfer S1. Ridding pool surfaces of 
debris, the Surfer S1 is a smart, solar-
powered robot that provides up to 10 
hours of efficient surface cleaning. 
Added features are available with the 
accompanying free mobile app to 
monitor performance, check battery 
levels, receive alerts, and more. It is 
customisable and you can choose 
from two cleaning modes, including 
automatic or remote cleaning, to 
manually pilot the device via the app 
to target elusive debris. In addition to 
eco-friendly solar charging, the Surfer 
S1 has magnetic charging in the event of 
overcast skies. The Surfer S1 will launch 
in Q1 2024.

Available now, Aiper will also show 
its Seagull Series line of underwater 
cleaners, including the award-winning 

Seagull Pro and the Seagull Plus and 
Seagull SE. For large pools, the Seagull 
Pro is Aiper 's most advanced pool 
floor and wall cleaner with WavePath™ 
navigation technology and the world’s 
first quad-motor system. Optimised to 
specifically clean pool floors, the Seagull 
Plus is perfect for mid-sized pools, and 
the Seagull SE is designed for smaller 
pools.

Aiper does all the work so pool owners 
can spend less time cleaning their pool 
and more time enjoying swimming in 
it. With the intent to “Bring Vacation 
Home”, Aiper is inspiring pool owners 
to embrace their vacation mentality by 
turning their backyard into a personal 
oasis with the help of products like the 
Surfer S1 and the Seagull Series 

Hall 20 / Stand 201

The robots are coming, and you can get up close and personal 
to find out how their combination of artificial intelligence and 
automation can improve all our lives.

IFA 2023 invites you to encounter the 
world of robotics with a brand new, 
dedicated area. Under the umbrella 
of the House of Robots, some of the 
world's leading robotics companies are 
presenting their latest developments 
so visitors can experience the cutting-
edge functionality of robots up close by 
interacting with them. From Desdemona 
and Mirokaï, to RoboSphere and Spot 
the robot dog, there are several to get 
to know.

The IFA Leaders Summit will also 
focus on this topic in the session "The 
Robot Revolution: How automation 
is revolutionising the way we live and 
work". This will look at the way robots 
and AI are changing the way we use 
new technologies at home and in the 
workplace. Taking to the stage on 
Saturday (2nd September) will be Laura 
Garcia-Caberol, COO of Touchlab; 
Stewart Miller, CEO of the National 
Robotarium; and Jérôme Monceaux, 
Founder and CEO of Enchanted Tools. 
They will speak about how robotics is 

significantly impacting industries such 
as healthcare, automotive, consumer 
goods, and manufacturing.

Meanwhile, Janet Adams, COO of 
SingularityNET, will deliver a keynote on 
Sunday (3rd September). The disruptive 
technology advocate and expert on 
decentralised AI will talk about the 
importance of artificial intelligence 
for the future of humanity. "The age of 
AI is accelerating rapidly, and so are 
the capabilities of all types of robots, 
including social robots. I can't wait to 
meet all the other robots attending IFA 
2023," says Adams. SingularityNET 's 
De sdemona was  de ve loped  in 
collaboration with Creative Director Ben 
Ditto of the Web3 creative agency Yaya 
Labs.

The House of Robots is just one of the 
many experiential areas at this year's 
IFA Berlin, with over 2 ,000 brands 
showcasing their latest innovations 

Robotic hub - Hall 20

Aiper at IFA 2023:  
"Bring Vacation Home" 
with time-saving pool 
cleaning robots

The House of Robots is 
bringing the future to 
life at IFA 2023

ADVERTORIAL

Aiper's pool-cleaning 
robots allow you to 
spend more time 
enjoying your pool

Date:   2nd September 2023
Location:  Main Stage Hall 21b 

THE ROBOT REVOLUTION: 
HOW AUTOMATION IS 
REVOLUTIONISING THE 
WAY WE LIVE AND WORK  
> 12:50 – 1:25 p.m.

IFA LEADERS SUMMIT
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XGIMI is presenting its revolutionary home projectors at IFA 
Berlin this year, giving visitors a taste of how movie night should 
be.

XGIMI has a young and energetic team 
composed of a group of experienced 
R&D engineers and marketing elites. 
The company designs and manufactures 
high-performance multifunctional smart 
projectors and laser projectors for millions 
of users globally. XGIMI launched its first-
generation smart projector back in 2014, 
causing a stir in the projector industry 
with its innovative product concept 
and outstanding user experience. The 
company has continued to innovate since 
then, and strives to deliver the best value 
large-screen projection products globally 
and create outstanding home theatres 
for everyone to enjoy. As a brand trusted 
by users all over the world, XGIMI is 
revolutionising the audiovisual experience. 

This revolution starts by ensuring the 
best user experience for home and 
outdoor projectors through performance 
and intuitiveness. Designed to fit with 
every home decor, XGIMI projectors are 

aesthetically-pleasing as well as user-
friendly to use and hassle-free to set up. 
This user-oriented attitude has helped 
XGIMI win 44 international awards, 
including the EISA Best Buy Projector 
Award, EISA Best Product Award, CES 
Best Innovation Award, VGP Awards, iF 
Design Awards, Red Dot Design Award, 
and the Good Design Award.

XGIMI’s priority is to continue to provide 
the best solutions available and never 
settle. With this in mind, the company is 
launching the HORIZON Ultra, the first 
4K long throw projector with Dolby Vision 
and XGIMI's Dual Light Technology. This 
is another product that will contribute to 
bringing users unforgettable audiovisual 
experiences, moving towards XGIMI's 
ultimate goal of becoming the top 
projector brand in the world 

Hall 1.2 / Stand 121

XGIMI reimagines 
home entertainment 
at IFA 2023

ADVERTORIAL

XGIMI offers a 
range of projectors 
for exceptional 
audiovisual 
experiences

DORO unveils new Smart 
Health Device

HP Sprocket Panorama 
Printer offers customisation 
on the go

Getting older, many people experience a decline 
in hearing. Doro HearingBuds are designed to 
enhance sound without blocking out ambient 
sound. They feature different eartip sizes and 
left-right detection, making it possible to insert 
them into either ear. 
With the HearingBuds App, seniors can keep an 
eye on battery status and enjoy features such 
as a hearing test, personalisation of the in-ear-
speakers to individual sound enhancement 
needs, and easily switching between hearing 
profiles optimised for different 
environments 

HP's new Sprocket Panorama Photo 
and Label Printer is designed to allow 
users to print instantly from anywhere 
on sticky-backed paper. Ideal for 
photo projects, labels, and photo 
booth strips, the printer works with the 
HP Sprocket Panorama app, available 
for both iOS and Android. From 
filters and stickers to text overlays, 
the app offers a range of creative 
tools, and users can make use of 
preset templates or design their own, 
creating a customisable experience 

with backgrounds and different 
design options. The opportunities 
are endless, and so is the length. The 
printer enables users to instantly print 
photo projects, labels, or photo booth 
strips from 12.7mm to 228.6mm long 
on 50.8mm wide paper. The ZINK Zero 
Ink technology ensures that prints are 
smudge-proof, water-resistant, and 
tear-resistant. 

ADVERTORIAL ADVERTORIAL

KEY SELLING  
POINTS
  Advanced technology for 
a clear and natural sound 
in any environment and 
situation

  Ergonomic design for 
maximum comfort 
without occlusion effect

  HearingBuds App for 
personalisation and 
easy switching between 
hearing profiles

KEY SELLING  
POINTS
  Highly portable for printing anywhere

  Available for both iOS and Android

  ZINK Zero Ink technology ensures 
smudge-proof, water-resistant, and 
tear-resistant prints

Hall 6.2 / Stand 114

Hall 3.2 / Stand 311

Visit Treedom at IFA and 
redeem your free tree!*
IFA and Treedom have started  the IFA forest with 5,000 trees!

Sustainability Village 
Hall 2.2 Stand: 409

“Together, let’s 
green the planet!”

*first-come, first-served. Once you have redeemed your tree, you’ll receive a photograph and geolocation  
of where your tree is in the world,  as well as updates on the project and the impact it’s having on the environment and local community.

SHOW NEWS 
The top stories of the day of interest 
to international trade visitors, 
including major announcements & 
debates.

IFA LEADERS’ SUMMIT / 
CONFERENCE 
HIGHLIGHTS
As trade visitors hop from one stand 
to another, they no doubt regret not 
being able to attend some of the 
top conferences. We cover selected 
conferences of particular interest to 
trade visitors.  

PRESS & BLOGGER 
CORNER
Top journalists at IFA explain why 
they’re here and what their personal 
“IFA highlights” are.

MARKET TRENDS
Important new industry trends and 
interviews with leading analysts. 

EXCLUSIVE 
INTERVIEWS
Given the calibre of many of those 
presenting conferences and keynotes, 
where possible we not only give a 
précis of their conference, but also 
field exclusive comments that are 
specifically destined to our readers. 

TRADE TALKS
Top retailers and trade organisations 
at IFA explain their current key 
concerns and discuss some of the 
most interesting trends and products 
they have seen at the show.

PRODUCT  
SPOTLIGHTS
We highlight the most innovative new 
products at the show and present 
each one’s three Key Selling Points. 
This pre-analysis allows buyers to 
gain a simple and synthetic overview 
very rapidly. 

IFA NEXT
Stay abreast of information and 
business ideas that are exchanged at 
this global innovation hub bringing 
together researchers, industry 
professionals, start-ups and retailers.

DAILY SECTIONS

EDITORIAL 
OPPORTUNITIES FOR 
EXHIBITORS 

How to be part  
of IFA International?
Provide us with your input:

•  Coverage of your company’s main 
news, events and press conferences

•  A strategic platform for your Top 
management / Government officials 

•  Contributions and thought leadership 
for our Regional Spotlights and Special 
Features

 
IFA 100TH ANNIVERSARY
In this special section we trace back 
key milestones and breakthroughs 
in the long history of IFA and its key 
exhibitors.

IFA GLOBAL MARKETS
We track the latest trends at the 
“sourcing platform” for consumer 
electronics and digital products in the 
field of technical consumer goods.

STAND OF THE DAY /  
DESIGN SPOTLIGHT
Highlight your stand through a 
1-page photo report, or spotlight your 
company’s design philosophy.

WHERE TO GO  
IN BERLIN
A definitive guide on where to go out in 
Berlin to make the international visitors 
feel much more “at home” in this 
exciting city.

DAY 1 
EDITION
[ 6 September 2024 ] KOREA

 COMMUNICATION & CONNECTIVITY 
 AUDIO
 COMPUTING & GAMING
 FITNESS & DIGITAL HEALTH
 MOBILITY

GERMAN  
SPEAKING 
COUNTRIES

WEEK 
-END 
EDITION
[ 7 & 8  September 2024 ]

 HOME APPLIANCES - PART 1
• MAJOR & SMALL DOMESTIC APPLIANCES  
(KITCHEN: COOKING, CLEANING & REFRIGERATION)
• HEALTH & WELL-BEING
• CARE & BEAUTY

DAY 5 
EDITION
[ 10 September 2024 ]

NORTH 
AMERICA

 HOME APPLIANCES - PART 2
•  MAJOR & SMALL DOMESTIC APPLIANCES  

(LAUNDRY CARE & CLEANING)
•  AIR SOLUTIONS
•  HEATING & COOLING SYSTEMS

DAY 4 
EDITION
[ 9 September 2024 ] CHINA

 HOME & ENTERTAINMENT 
 SMART HOME
 PHOTO, VIDEO & CONTENT CREATION

REVIEW 
EDITION
[ 17 September 2024 ]

•  OUTLOOK 
•  A LOOK BACK AT KEY HIGHLIGHTS OF IFA 2024
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PRINT / AD OPPORTUNITIES

ADVERTISING RATES*   (€) Advertising space is only available for exhibitors of IFA 

ADVERTISEMENT 
All Editions

  Online  Day 1 or Weekend or Day 4  Day 5  
  Preview or Review     
       

• 1/4 page  6,100 750 1,400 1,100

• 1/3 page 7,900 950 1,800 1,600

• 1/2 page 10,800 1,250 2,450 2,150

• 1 full page 17,800 2,100 4,200 3,550

• 1 double page 32,500 3,750 7,600 6,550

HIGHLIGHT POSITIONS ALL EDITIONS                      (€)
(PREVIEW AND REVIEW INCLUDED)

• Logo & Stand N° on the front cover 8,500

• 1/5 page banner on the front cover 25,000

• 1 full page advertisement, first 12 pages 20,500

• 1 double page advertisement, first 12 pages 36,500

• Inside back cover 22,000

• Inside front cover, double page 48,000

• Back cover 39,000

•  Insert in the magazine  on demand

•  Bookmark - Insertion into 1 edition  9,900

Print & Online Versions

Sold out

Sold out

Sold out

*  + 15% for highlight placement / Right-hand page 
+ 30 % for in-house design services

ADVERTORIAL (IN ONE EDITION) (€)

• 1/4 page 1,700

• 1/2 page 2,900

• 1 full page 5,000

• 1 double page 8,900

PRODUCT SPOTLIGHT (€)
Photo, description, 3 USPs & Stand N° 

• I/4 page 1,700

HALL PLAN     (€)
4 PAGE BOOKLET - ALL EDITIONS (EXCEPT REVIEW)

Inserted into all editions of IFA International (except Review)

• 1 full page advertisement, back cover 24,500

• Logo & Stand N°, Large size  3,350

• Logo, Stand N° + QR-Code  1,700

•  Logo & Stand N°, Standard size  850
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I   NEWS   I

2020 IFA Product Technology 
Innovation Award winners unveiled 
Global consumer electronics industry to gather pace, spurred by 
consumption upgrade

As the industry reaches an inflection point due to the global health 
crisis, the 2020 IFA Product Technology Innovation Award (IFA-PTIA) 
winners have been announced, representing important product 
technology innovations, and identifying key trends of the global 
electronics industry.
8K and QLED TVs are taking centre stage, 
healthy home appliances are achieving 
explosive growth, small home appliances 
are registering strong growth despite a weak 
market environment, and wearable devices are 
booming again.

The 2020 IFA-PTIA presented a total of 19 
awards, going to 14 brands including Siemens, 
Samsung, Midea, Panasonic, BOE, Electrolux, 

CHiQ, Honor, Sony, LG, Philips, De'Longhi, 
iRobot and Tecno in recognition of their ground-
breaking technology, design or applications in 
products.

China-based global consumer electronics 
brands have continued to be at the forefront of 
innovation of the industry. Midea wins the “Smart 
Kitchen Solutions Gold Award” for its new 
Ifamily kitchen system and “User Experience 

Innovation Product Gold Award” for its Air 
Conditioning KFR-35GW/BP3DN8Y-XT100(1); 
Honor wins “High-performance Innovative 
Laptop Gold Award” for its MagicBook Pro and 
“Outdoor Innovation Wearable Gold Award” 
for its Watch GS Pro; BOE wins “Innovative 
Display Technology Gold Award” for its Flexible 
OLED Full-screen Display; CHiQ wins “Design 
Innovation TV Gold Award” for its 75Q7ART 8K; 
and Tecno wins “Camera Technology Innovation 
Smartphone Gold Award” for its Camon 16 
Premier.

Over the years, the IFA Product Technology 
Innovation Award will continue to track global 
consumer electronics products, empowering 
the development of the industry.

Midea’s latest air conditioner 
range adopts the 180-degree rotating air 
duct technology which, coupled with a large 
circulating air volume, solves a range of pain 
points such as narrow air sweeping range, high 
temperature in areas which cold air cannot 
reach, sleep mode leading to high temperature,  
and noisiness of other modes.

The Midea Ifamily system: stove, 
ventilator and dishwasher, boasting intelligent 
features and also working in linkage with each 
other. All the Midea products can be connected 
and controlled via the Midea Smart Home Meiju 
app, delivering a digital intelligent kitchen.

The Panasonic JX2 Series is 
known for high-concentration nanoeX 
purification technology that not only 
actively purifies the air, kills numerous 
viruses including coronavirus, but also 
removes bacteria as well as common 
household odours, as well as efficiently 
decomposing harmful substances of 
PM2.5. At the same time, the automatic 
dust-exhausting cleaning robot cleans 
and prevents mildew from the source and 
ensure the air is always fresh.

LG 27GN950 is a latest flagship 
gaming monitor, featuring a Nano IPS 
screen with 4K resolution, DCI-P3 
coverage of 98%, 10bit colour depth, 
a screen refresh rate of 144Hz, and a 
grayscale response time of 1ms (GTG). In 
recent years, IPS has become a preferred 
choice for many consumers looking 
for screens with powerful all-around 
performance.

De’Longhi D3G SB has keenly 
captured the aspirations of the new 
generation of young consumers for 
coffee machines and pioneered the TBOI 
De’Longhi mellowly extracted iced coffee 
technology. D3G can make not only 
traditional coffee that previous models do, 
but also up to 20 kinds of summer special 
drinks.

The HONOR Watch GS 
Pro is a sturdy and durable 
GPS smartwatch that has 
obtained 14 MIL-STD-
810G certifications. It 
can withstand harsh 
environments such as 
low pressure, extreme 
cold and heat, sand and 
dust. Watch GS Pro has 
over 100 work-out modes 
and 25-day ultra-long battery 
life. In addition to professional outdoor 
functions, it boasts impressive performance 
in health monitoring and smart functions. In 
summary, it features innovative design concepts 
and professional sports and health functions. 

MagicBook Pro is the first of its kind in 
terms of “lightness + performance” in the large 
screen market. Thanks to excellent appearance 
and screen quality, strong performance and 
heat dissipation, comprehensive and balanced 
configuration and featured multi-screen collaborative 

experience, MagicBook Pro 
is undoubtedly the most 
versatile compact high-
per formance laptop at 
mainstream prices in 2020. 

ADVERTORIAL
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I   PRODUCT SPOTLIGHT   I

A round-up of some of the coolest new products on display at this year’s show

DEEP ONE PRESENTS A “WEARABLE 
SUBWOOFER” FOR GAMING, MUSIC AND HOME 
CINEMA
The “wearable for immersive sound” lets user feel basses similar 
to the feeling in a night club or concert but silent for other people. 
Family and neighbours will not be disturbed. Users can dive into 
their entertainment through deep body sound haptics.
- Gaming, Music, Movie, VR

  SHIFT MOBILITY  
meets IFA NEXT

Hall A / CityCube 111

RESOUND ONE – INDIVIDUALISED 
HEARING AIDS
ReSound ONE is at IFA as an entirely new class of 
hearing aids offering a truly individualised hearing 
experience and the best sound quality for every user. 
Just like a fingerprint, each person’s hearing is unique. 
Yet the most commonly worn hearing aids use a 
standardised approach modelled on an “average ear”, 
which can often compromise sound quality. ReSound 
ONE is a breakthrough that gives each user a solution 
individualised precisely to their own hearing anatomy.

  IFA GLOBAL PRESS  
CONFERENCE

Hall 1.2 / Stand 207

ProfiCare BRAND LAUNCHES HIGH-SPEC  
AIR PURIFIER
Based in Kempen in North Rhine-
Westphalia, ProfiCare is launching 
the Comfort air purifier (PC-LR 3083) 
for a “pleasant room climate”.

The device features a 4-fold filter 
system, ion function and APD sensor, 
enabling it to clean rooms up to 60 
sq m without chemical additives. 
WiFi control means users can easily 
operate the unit via their home 
wireless system or via the Internet 
when they’re on the go.

The app not only gives information on 
air quality, but users can also control 
all functions directly at the swipe of a 

finger on their smartphone or tablet.
The 4-fold filter system is made up of 
a washable pre-filter, a HEPA filter, an 
activated carbon filter and a catalytic 
filter. It also features air pollution 
detection and a switchable ion 
function, for fresh, electrostatically 
neutral air.

 IFA DIGITAL

MEATER: HIGH-TECH MEETS CULINARY  
AT IFA 2020 SPECIAL EDITION
Together with the dedicated app, Meater, the smart meat 
thermometer from Apption Labs, allows users to achieve 
superb cooking results every time, completely cable-free. 
The high-end probe is equipped with a Bluetooth connection, 
permanently measuring the internal and external temperature 
of the meat, guiding the user though the cooking process 
step by step through the intuitive Meater App. The app 
constantly provides information on the cooking status of the 
meat, right up to the recommended resting phase, to ensure 
juicy results.

  SHIFT MOBILITY  
meets IFA NEXT

Hall A / CityCube 125

KEY SELLING 
POINTS

  Feel the bass without 
disturbing neighbours

  Cool Design

  German manufacturer

KEY SELLING POINTS

  150 years’ experience of 
Copenhagen-based company

  Individualised hearing experience

 Streamlined design

KEY SELLING 
POINTS

  Four-phase filtering

  German branding

  Whisper quiet operation

KEY SELLING POINTS

  Makes cooking meat child’s 
play

  The app helps users at all 
points along the way

  Available in three versions – 
from entry level to premium

Sneak PeekIFA 2020  
SPECIAL EDITION
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DORO unveils new Smart 
Health Device

HP Sprocket Panorama 
Printer offers customisation 
on the go

Getting older, many people experience a decline 
in hearing. Doro HearingBuds are designed to 
enhance sound without blocking out ambient 
sound. They feature different eartip sizes and 
left-right detection, making it possible to insert 
them into either ear. 
With the HearingBuds App, seniors can keep an 
eye on battery status and enjoy features such 
as a hearing test, personalisation of the in-ear-
speakers to individual sound enhancement 
needs, and easily switching between hearing 
profiles optimised for different 
environments 

HP's new Sprocket Panorama Photo 
and Label Printer is designed to allow 
users to print instantly from anywhere 
on sticky-backed paper. Ideal for 
photo projects, labels, and photo 
booth strips, the printer works with the 
HP Sprocket Panorama app, available 
for both iOS and Android. From 
filters and stickers to text overlays, 
the app offers a range of creative 
tools, and users can make use of 
preset templates or design their own, 
creating a customisable experience 

with backgrounds and different 
design options. The opportunities 
are endless, and so is the length. The 
printer enables users to instantly print 
photo projects, labels, or photo booth 
strips from 12.7mm to 228.6mm long 
on 50.8mm wide paper. The ZINK Zero 
Ink technology ensures that prints are 
smudge-proof, water-resistant, and 
tear-resistant. 

ADVERTORIAL ADVERTORIAL

KEY SELLING  
POINTS
  Advanced technology for 
a clear and natural sound 
in any environment and 
situation

  Ergonomic design for 
maximum comfort 
without occlusion effect

  HearingBuds App for 
personalisation and 
easy switching between 
hearing profiles

KEY SELLING  
POINTS
  Highly portable for printing anywhere

  Available for both iOS and Android

  ZINK Zero Ink technology ensures 
smudge-proof, water-resistant, and 
tear-resistant prints

Hall 6.2 / Stand 114

Hall 3.2 / Stand 311

SMARTGUIDE (€)

Customized publication (24 pages). 
Insertion into 1 edition of IFA International  from  38,000
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Founded in 2004 under the name AfterShokz, Shokz made 
their debut in the headphone industry in 2011 when they 
applied for their first open-ear technology patent.  Shokz 
released their first bone conduction headphones in 2012, and 
they haven’t stopped innovating and improving since. 

With continual adjustments and 
improvements for users, from moving 
towards firmly open-ear technology to 
offering waterproof swimming listening 
with OpenSwim and different sizes 
for the OpenRun headphones, Shokz 
has always been at the forefront of 
the industry by listening to what users 
fundamentally want. In 2021 the brand 
underwent a name and logo change, 
becoming the Shokz that users look to 
and trust today. 

Shokz has developed its reputation as an 
ever-innovating brand and today they are 
present in over 60 countries and regions 
with over 7 million customers worldwide. 
With over 2,800 patents applied for 
globally and over 950 granted, they have 
the most bone conduction patents of 
any company in the world. 

Shokz bone conduction headphones 
really made a name for themselves 
as the go-to brand for athletes. They 
are perfect for exercising as they offer 

a lightweight solution that won’t fall 
out but allows you to be aware of your 
surroundings for enhanced safety, for 
example when running outdoors. 

Shokz is unique in their approach to 
the listening experience. While many 
brands aim for complete noise-
cancelling and providing an isolated 
experience, Shokz gives users the 
ability to immerse themselves in what 
they’re listening to without being cut 
off from the world. With Shokz you 
really can have it all: an immersive 
experience while remaining aware of 
your surroundings and open to the 
world around you. This is not only 
a more pleasant and less isolating 
experience, it is also a safer one. Shokz 
believes in a vision of the future that 
brings people together, and allows you 
to keep your ears open so you can hear 
what is going on around you. 

Shokz’s latest development following 
their internationally recognised bone 

conduction technology harnesses the 
power of air conduction technology 
for even better sound. Their patented 
technology, DirectPitch, used for 
their OpenFit headphones, allows for 
premium audio quality that perfectly 
balances bold highs, clear mids and 
surging bass. Shokz ’s DirectPitch 
technology uses reverse sound 
waves to optimise the distance and 
angle between the sound source and 
the human ear, resulting in relatively 
greater sound pressure toward the ear 
and less sound pressure in directions 
other than the ear canal. This allows 
the listener to hear sounds clearly 
without earbuds being in the ear, and 
also has the advantage of reducing 
sound leakage and ensuring privacy.

While bone conduction technology 
works by conducting sound waves 
through your bones, specif ically 
through your  cheek bone ,  a i r 
conduction uses a tiny directional 
speaker to provide sound quality 
equivalent to traditional headphones 
without sealing off the user ’s ears. 
Shokz’s laboratory showed that bone 
conduction headphones were more 
suitable for professional sports contexts 
due to their excellent water resistance, 

while air conduction technology solves 
the vibration and neckband problems 
that can occur with bone conduction 
headphones. This means that Shokz’s 
OpenFit headphones, which harness 
the power of DirectPitch air conduction, 
are more suitable for daily wear in a 
variety of lifestyle scenarios. Shokz 
has developed both technologies 
simultaneously, and they complement 
each other today in Shokz ’s two 
flagship product lines.

Whether the headphones are used at 
the office, for home entertainment, on 
the go, for sports activities or even in 
the pool, Shokz’s open-ear technology 
offers adapted solutions that are 
comfortable while providing quality 
sound and "allow users to be aware of 
their environment and the world around 
them". Their headphones are designed 
so users can actually wear them 
comfortably all day without thinking 
twice, according to the manufacturer 

Hall 4.2 / Stand 214

Shokz’s revolutionary open-ear 
technology at IFA 2023
Shokz, a leading brand in acoustics technology innovation, is especially 
known for their developments in wireless bone conduction and open-
ear headphones. Their much-anticipated innovations are on display at 
IFA this year

ADVERTORIAL

  Shokz offers adapted headphone 
solutions for all different uses

  Shokz's OpenFit headphones use their patented 
DirectPitch air conduction technology

IFA INTERNATIONAL - QR CODE CARD 
IFA INTERNATIONAL QR Code Card  
 (5,000 units):  

Logo on card, exclusive position from      € 7,500€ 

STARTER

1  PRODUCT SPOTLIGHT 

1  STANDARD LOGO  
HALL PLAN  
FREE BONUS

€ 1,700

ADVANCED

1/2 PAGE ADVERTORIAL

1/2  ADVERTISEMENT 

1  STANDARD LOGO  
ON THE HALL PLAN 
FREE BONUS 

PREMIUM

1  FULL PAGE 
ADVERTISEMENT

1  FULL PAGE ADVERTORIAL

1  PRODUCT SPOTLIGHT 
FREE BONUS 

1  STANDARD LOGO  
& QR CODE ON  
THE HALL PLAN 
FREE BONUS  

PREMIUM PRO

2  FULL PAGE 
ADVERTISEMENTS

2  FULL PAGE ADVERTORIALS

2  PRODUCT SPOTLIGHTS 
FREE BONUS 

1  LARGE LOGO ON THE 
HALL PLAN  
FREE BONUS    

PACKAGES

€ 5,350 € 9,200 € 18,400

Sold out



1110June 2024 - Non contractual document

DIGITAL / AD OPPORTUNITIES

MENU ENTRY 

Website

Show Dailies section

e-Mailing

RATES (A LA CARTE) (SHOW TIME - SEPT 2024)

•  In-Depth Article*: 600 words [1] 
1st positions on day of publication   € 1,400 

•   Short Article*: 200 words 
1st positions on day of publication € 600

  GLOBAL SPONSORSHIP [2] 
Your branding on the E-magazine Download Section  
(Header & Branded Cover page) - All Editions) € 5,000

MENU ENTRY [3]
• Dedicated Menu Point
•  Dedicated Page with your contents
• 6 Articles (3 In-Depth, 3 Short)
•  2 newsletter inclusions
•  2 social media posts  

1 month € 16,500

* communication during IFA time (September) is only available to exhibitors of IFA Berlin

RATES

1 post all 4 platforms       
                       € 700

NEWSLETTERSOCIAL MEDIA
1 IFA social media 
post  

Your article highlighted 
in one IFA newsletter

RATES

•  Your article highlighted  
in 1 newsletter   
  € 1,200

OPTIONS OPTIONS

[1]

[1]

[2]

[3]

[3]
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Bleed size 
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Front Cover
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+ QR Code
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Logo

YOUR AD HERE
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I   TRADE TALK   I

For Euronics, like all others, these 
have been challenging times. We 
asked the organisation's President, 
Hans Carpels what have been the 
key issues at stake. 

Our aim has been to stay as close as possible 
to our consumers, providing them the tools 
required for smart working and e-learning, 
and as well any other product which   
could make the house more comfortable 
and cosy.  In these special times, our 
territorial presence, vicinity to consumers, 
dedicated service and relations... our human 
touch... have proven to be successful and 
appreciated, so our strategy is paying back.

What will be your star product categories 
heading up to Christmas?
IT devices will still be in demand, but also 
household appliances and value added CE. 
COVID 19 has created a cocooning effect 
and consumers had time to notice which 
products in their home weren’t delivering the 
right value.

What are your thoughts on the initiative 
by IFA to run a live show despite all the 
challenges? 
It is a milestone in our industry. We deeply 
respect the efforts and we will honour with 
our presence 

SHIFT Mobility this year is a forum for global insights and ideas on the future 
of mobility, both on site and via streaming and virtual events. Topping the list 
of speakers, Opel CEO, Michael Lohscheller, speaks about future challenges, 
such as global warming, shares insights into the exciting journey that his 
company has started and also talks about how they have successfully made 
a comeback as part of Groupe PSA. We asked him to tell us more.

We are in the middle of the greatest 
transformation in the history of our industry. 
And the Covid 19 pandemic is even increasing 
the pressure. I am convinced that agility and 
massive change is absolutely crucial for every 
company in the automotive industry to remain 
successful.

What will be the most disruptive technology 
in the coming years? 
For sure, electrification, as climate change is 
the biggest challenge our generation faces. 
That’s why at the moment most of our energy 
is devoted to this field. We are turning Opel 
into an electric brand, with all the models in 
our portfolio being available in an electrified 
version by 2024. With this approach, we will 
meet the stringent CO2 targets set by the 
European Union and we will also not promote 
renegotiations of these targets because of the 
pandemic. There’s no question that meeting 
these targets and reducing CO2 emissions 
that significantly requires massive efforts 
and huge investments. However, for us this is 
also an ethical commitment and we take our 
responsibility to contribute to the fight against 
global warming very seriously.

Of course, we are also dealing with other 
megatrends such as connectivity, autonomous 

driving and sharing economy. They will also 
change consumer behaviour and thus our 
industry significantly, and we are developing 
innovative solutions for our customers.

The Shift conference is relatively new. How 
important is it for IFA to have developed a 
conference concept like this, and why? 
You can only be successful if you constantly 
question yoursel f  and adapt to new 
requirements and changing realities. That’s 
true for every company regardless if they 
produce cars or organise conferences. 
Opel has constantly re-invented itself: from 
producing sewing machines to becoming one 
of the leading carmakers in Europe. So, I can 
only congratulate and encourage you on the 
decision to develop such a modern, innovative 
and interactive conference format. The 
challenges for our industry and society at large 
are huge. Platforms that bring leading experts 
together to discuss exactly these questions 
are extremely valuable and I am very excited 
to be a part of the Shift conference this year 

Towards an electric future
Opel CEO Michael Lohscheller addresses 
impending challenges at SHIFT Mobility

EURONICS: 
 IT'S THE HUMAN 
TOUCH THAT 
COUNTS

Michael Lohscheller with the new Opel Mokka-e

Hans Carpels
President, Euronics

   
SHIFT MOBILITY meets IFA NEXT 
Impulse Talk: Disruption is in our Genes

     Today, 10:00-10:20 am  
SHIFT Mobility Convention

I   EXCLUSIVE INTERVIEW   I
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Fans of washer-dryers don’t just 
value their multi-talented appliances 
because of the space they save – they 
also appreciate the convenience and 
the time-savings, such as the fact that 
there’s no need to reload and start a 
different appliance once the wash 
cycle has finished. But Miele's new WT1 
generation takes it one step further.

Depending on the model, up to nine kilograms 
of laundry can be washed and six kilograms 
can be washed and dried in one go – ideal for 
families and anywhere handling large volumes 
of laundry.

WASH AND DRY INDIVIDUAL ITEMS 
IN UNDER AN HOUR 
Miele has introduced a new function that enables 
individual items to be washed and dried efficiently. 
If consumers want to wear their favourite items of 
clothing again without having to wait ages, here 
too, Miele offers a quick and convenient solution: 
depending on the programme, the new "Single 
Wash&Dry" option allows even individual items 
of laundry to be washed and dried quickly and in 
an environmentally friendly manner. Combined 
with the “Shirts”, “Delicates” or “Minimum iron” 
programmes, the garment is ready to wear again 
in less than an hour – and there’s no need to wait 
until one has a pile of laundry or to feel guilty 
about the environmental impact.

SMART AIDS FOR OPTIMUM TIME 
AND HYGIENE MANAGEMENT
To find out when the garment is done, the user 
can simply take a look at the Miele app. Or for 
even more convenience, they can simply ask 
Amazon Alexa. All new washer-dryers are now 
network-enabled as a

  Even after the programme has started, AddLoad 
allows items to be placed in the washer-dryer 
or taken out again right up to the end of the 
wash process, simply by using the regular 
door. AddLoad can be controlled either at the 
appliance or via the Miele app. 

  The CareAssistant enables the Anti-crease 
settings to be extended – a useful feature if one 
is delayed getting home and cannot empty the 
machine straight away. Instead of running the 
standard settings of 30 minutes for washing 
or 150 minutes for drying, Anti-crease can be 
set in 30-minute intervals up to a maximum of 
240 minutes instead. With crease protection, 
the drum continues to move in a certain rhythm 
after completion of the actual programme to 
prevent creasing. 

  If the programme is taking much longer than 
initially announced, the TimeAssistant passes 
this information on to the user. 

Particularly when drying, the actual running time 
is often difficult to predict.

  The HygieneAssistant notifies the user when 
machine cleaning is recommended. If they 
wish, users can start the cleaning programme 
straight away directly from the app. In addition, 
the hygiene status can be called up in the app 
at any time.

Naturally, the new models also come equipped 
with proven features such as the quick and 
eco-friendly PowerWash technique along with 
the QuickPower Wash&Dry programme, which 
enables four kilograms of laundry to be washed 
and dried in under three hours. Similarly, there is 
also the unique TwinDos automatic dispensing 
function which uses up to 30% less detergent than 
manual dispensing. Sales are due to commence 
in certain countries from October 

Meet the new WT1 models
Revealed at IFA: New washer-dryers from Miele are faster and 
more convenient than ever before

YOUR AD 
HERE

1/3 page

YOUR AD HERE

1/4 page

>> Material Deadline: 19 August 2024
    Contact:  production@cleverdis.com 

Tel: +33 (0)442 77 46 00

HALL PLAN - 4 PAGE BOOKLET - 230 X 320 mm 
                                                             
 TRIM SIZE BLEED SIZE 

1/2 page - Front cover  210 x 127 mm
Back Cover  230 x 320 mm 240 x 330 mm
Large logo  75 x 50 mm
Standard logo  32 x 20 mm

Back cover1/2p  Front cover

HALL PLAN Large Logo

STANDARD POSITIONS Trim size Bleed size

Full page    240 x 330 mm 250 x 340 mm
Double page   480 x 330 mm 490 x 340 mm
1/2 page 220 x 136 mm
1/3 page  66 x 280 mm
1/4 page 220 x 68 mm

HIGHLIGHT POSITIONS 

Logo + Stand No. on front cover       
1/5 banner on front cover 220 x 54 mm
Inside front cover  240 x 330 mm 250 x 340 mm
Back cover 240 x 330 mm 250 x 340 mm
Bookmark (both sides) 110 x 230mm 120 x 240 mm
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14June 2024 - Non contractual document June 2024 - Non contractual document

DIGITAL / TECHNICAL SPECIFICATIONS

1514

GLOBAL SPONSORING - SECTION SPONSORING 

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link

ENTRY MENU PACKAGE

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link
• e-Mailing section banner: 2,560 x 1,440 px - HD

FEATURED ARTICLE

• In-Depth article: up to 600 words
• Short article: up to 200 words
• Images: jpg - HD
• Videos: YouTube link

>> Material Deadline: 19 August 2024
    Contact:  production@cleverdis.com 

Tel: +33 (0)442 77 46 00

Website

e-Mailing

IMPORTANT INFORMATION  
FOR PRINT MATERIALS  

All ads supplied must be CMYK. 
Supplied materials that do not comply with the following
specifications will be corrected and the advertiser billed for 
the required production.

Required Format: PDF/X-1a format is the required file 
format for submission. When preparing PDF/X-1a files, 
careful attention must be paid to ensure they are properly 
created and will reproduce correctly. Please see Adobe.
com/products/acrobat/pdfs/pdfx.pdf for guidelines and 
instructions. Files should conform to SWOP guidelines, and 
total ink density should not exceed 300%. 

Proofs: For full page and spread ads, advertisers MUST 
submit a contract-level digital proof at full size that conforms 
to SWOP standards (including a colour bar) for all digital 
files.
Client-supplied contract proof is required to guarantee color.
Acceptable contract proofs include: Epson Contract Proof, 
IRIS, Kodak Approval, Digital Match Print, Progressive 
Press Proof, Fuji Pictro, Fuji Final Proof. Proofs are required 
regardless.

Material Requirements for In-House Design Services:
Photos: Colour scans must be 300 dpi in CMYK. B/W scans 
must be 300 dpi grayscale.
Logos: Vector .eps or .ai files are preferred. Type should be 
converted to outlines unless the fonts are provided. Jpgs 
must be 300 dpi.

If you are supplying native files for us to work with, they 
must be accompanied by the fonts used in those files. Black 
type on light background should be defined as 100% black 
ONLY.
Files should conform to SWOP guidelines, and total ink 
density should not exceed 300%.

Deadline: All print elements (print file & color proof) must 
be supplied before the deadline. Beyond this deadline, we 
will accept no more elements, and your content will only be 
published in our online version.

Please send colour proof to:
Cleverdis / IFA International
Le Relais du Griffon - 439 route de la Seds  
13127 Vitrolles - FRANCE
of file delivery mode. The publisher will not accept 
responsibility when contract proofs are not submitted.

ADVERTORIAL GUIDELINES

Regular Advertorials
All advertorials in our publications follow our editorial style 
guide for format. They are written  
in the style of an article that discusses the key selling points / 
benefits of the product / service and ideally will include real-
life scenarios or case studies to demonstrate effectiveness.
Advertorials are designed to provide trade  
visitors / professionals with information relevant  
for their business practise and buying decisions.

Regarding images:
  The advertiser must be the copyright holder of any image 
provided with copy (with image copyright).
  The advertiser must have written release for images 
including people.
   Images must specifically relate to the advertorial message 
or product.
  Featured images should ideally be horizontal orientation 
with dimensions of 1500pix wide a resolution of 300dpi.

Ads within advertorials are not permitted. 
No company or brand logos are allowed. 
No slogans, no URLs, no contact details  
(email, telephone number)

Word Count
   Full page: 550 words
   Half-page: 250 words
   Third page: 200 words
     Quarter page: 90 words 

Featured Article
Featured Articles designate a highlighted position for your 
advertorial online - on the homepage and section landing 
page or in standard position (only section landing page). 

Content
Guidelines for content will be agreed before editing by the 
Cleverdis team. All basic information must be provided by the 
client, along with precision of the main points to put forward.
When the advertorial piece has been produced, a PDF copy is 
sent to the client for corrections and / or approval.
Changes and corrections must be outlined clearly by the 
client – in annotations on the PDF.
 A final version will then be produced and sent to the client 
for “OK to Print”. This must be marked on the PDF – either 
scanned or digitally signed.
Any further changes to the advertorial requested by the client, 
if different to those requested initially, shall be invoiced OVER 
AND ABOVE the original order, at a rate 10% of the original 
price invoiced (before any discount), and must be paid by the 
client prior to publication.
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100% LIVE DURING THE SHOW
Come visit us at the IFA press centre during the show!

AN EXPERT COMMUNICATION 
TEAM AT YOUR DISPOSAL

CONTACTS

EDITORIAL TEAM
Emiliana Van Der Eng 
Head of editorial team 
Tel +33 442 774 600
editorial@cleverdis.com

ADVERTISING
Bettina Badon 

Project Manager 
Tel: +33 442 77 46 07

bettina.badon@cleverdis.com

Relais du Griffon • 439 route de la Seds • 13127 Vitrolles • France • Tel: +33 442 77 46 00  
www.cleverdis.com 
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